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If you’re like me, then the constant barrage of news related to the 
environment is stunning. Massive �res gaining strength in the Amazon 
one day, the Environmental Protection Agency rolling back regulations 
for methane emissions the next. What was once a tense snare drumbeat 
is now a thundering kettledrum of sound. 

As I edited the stories in this issue, it became clear that reporters on 
the front lines face three major challenges. First, there’s just the work it 
takes to report news that often involves disasters of one sort or another. 

Secondly, as Brooks Boliek wrote in our cover story, they also must circumvent impediments 
thrown up by governmental entities. In some instances, that even involves death or jail. Amy 
Goodman and Denis Moynihan discuss that in their “Sign-O� ” column. 

�irdly, reporters need to get the public to actually believe what they’re saying. It’s not 
easy. A survey released by the Pew Research Center in June shows that Americans think 
that made-up news is a bigger problem than climate change. It was also a more pressing 
concern in the minds of those surveyed than racism, terrorism, illegal immigration and 
sexism. �ey don’t know whom to believe.

Jill Goldsmith’s story on page 8 shares a series of great ideas about how to make the 
public truly understand. I was also struck by recommendations o�ered up in a post on the 
Radio Television Digital News Association site from Tim Lambert of WITF in Harrisburg, 
Penn., who is also a coach with the Trusting News project (trustingnews.org).

Lambert — who also wrote about the Pew study — recommends that newsrooms 
explain their decision-making process, be transparent about ethical standards and hold 
conversations with the public. I think he’s right. 

I’m bowled over by the sheer quantity of great reporting on environmental matters. (My 
piece on the winners of the Society of Environmental Journalists’ awards highlights some 
of them.) But it’s also clear to me that really connecting with the public by showing them 
our process — what’s going on behind the scenes — could make people actually hear the 
kettledrum and take actions that might make our future a little more promising.

   — Janet Stilson, Editor
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Despite Political Pressure, Climate 
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Just as “follow the money” became a mantra during the 
Watergate scandal, now “follow the science” has become the 
key for reporters tackling one of the biggest topics of our time: 

climate change.
“�e science is becoming so much more certain,” said Hannah 

Fair�eld, climate editor at �e New York Times. She noted that 
the United Nations’ Intergovernmental Panel on Climate Change 
(IPCC) and the congressionally-mandated National Climate 
Assessment moved the needle for journalists.

“You’re seeing that re�ected in the journalism across the board,” 
she said. “[�e National Climate Assessment] said very, very clearly 
that humans are the cause of global warming.”

Yet even as �e New York Times and some other news 
organizations are channeling resources into climate coverage, 
environmental journalists are facing strong headwinds from President 
Trump’s administration, which has made it harder for journalists to 
get information from government sources.

In recent years, the political story of climate change has overtaken 
the science story, explained Bobby Magill, a journalist covering energy, 
public lands and climate change for Bloomberg Environment, who 
is also president of the Society of Environmental Journalists (SEJ).

“�e science itself has become a partisan issue,” Magill said. 
“It has become extremely 
politicized. So much, that it’s 
become almost tribal.”

As has been widely 
reported, President Trump 
has made branding climate 
change as “fake news” one 
of his signatures of his 
administration. According to 
Vox, Trump tweeted climate 
change more than 100 times 
from 2011 to 2015.

�e political stress 
points extend beyond 
that. Journalists have seen 
government sources dry 
up and information that 
used to be public go black. 
“[President Barack] Obama 
clamped down,” Magill said. 

“But Trump has taken it to a whole new level.”
�e Environmental Protection Agency (EPA) has attacked 

individual news organizations and reporters for unfavorable stories 
in o�cial press releases without seeking corrections or retractions 
from the organizations. 

�e agency also took the SEJ to task for signing onto a letter 
expressing concern about a new regulation that threatens to 
undermine Freedom of Information Act requests to the agency.

�e problem extends beyond the EPA. Sources at agencies like 
the Bureau of Land Management and the Fish and Wildlife Service 
have suddenly dried up.

“It used to be that I could call up a scientist at the Rocky Mountain 
Research Station and talk to a scientist there,” Magill explained. 
“Now, it has to be approved by the Washington o�ce �rst. In the 
end, I can’t talk to that guy.”

It’s not like �ghts between journalists and government agencies 
and o�cials over information are new, but there’s a deeper level of 
contempt that is shown to journalists.

“Obama wasn’t a big environmental guy at �rst. �en came the 
Gulf oil spill, and he became a believer. With Trump, even as climate 
change has gotten worse, it’s obvious he doesn’t care,” said Glynn 
Wilson, editor and publisher of the NewAmericanJournal.net  
news site. 

Agencies like the EPA and National Aeronautics and Space 
Administration (NASA) used to send out email press releases about 
what they were doing, but when Trump was elected he ended that, 
Wilson noted.

“While NASA started sending out some of the emails again, 
they changed their language avoiding the words climate change or 
global warming,” Wilson explained. “�e EPA just stopped [sending 
emails].”

�at’s led journalists to rely on other sources as they dig deeper. 
Even the language of the coverage has undergone a distinct shift. �e 
old quali�ers that used to be attached to climate change stories are 
a thing of the past as journalists have come to accept the scienti�c 
reality that climate change is real and that it is human caused. 

In its coverage of the brutal summer heat, �e Washington Post 
left little doubt as to what was going on. �e headline of a July 14 
story read: “Extreme Climate Change Is Here: Parts of the U.S. have 
already crossed a critical warming threshold.” 

Similarly, a CBS News story broadcast July 29 made clear that 
human activity had prompted the heat wave that was toasting 

continued on page 6
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to make a priority.”
But it wasn’t always that way. Philip 

Shabeco�, who is sometimes described as 
the “dean of environmental journalism,” left 
�e Times in 1999.

“I had to resign from �e Times. 
O�cially I retired, but I resigned because 
I was taken o� the environmental beat in 
1990 because my coverage about things like 
climate change was considered alarmist,” 
he told E&E News in 2018. “I kind of feel 
that every time I read the latest report about 
climate change that they owe me an apology, 
but none is forthcoming.”

An initiative called Covering Climate 
Now provides another example of how news 
organizations are making climate change a 
top priority. �e consortium of 170 news 
outlets was cofounded by the Columbia 
Journalism Review and �e Nation. 

Each of the participants committed one 
week of focused climate coverage, beginning 
Sept. 16 and culminating Sept. 23, the day of 
the landmark International Climate Action 
Summit hosted by UN Secretary General 
Antonio Guterres in New York.

Mark Hertsgaard, who covers climate 
change for �e Nation, the Columbia 
Journalism Review and �e Guardian, 
said the e�ort came about after journalists 
realized they were part of the climate-
change problem. 

In the recent past, and going back to 
the 1990s, most journalists covering the 
mounting climate crisis were engaged in 
“climate silence,” Hertsgaard said. “�ey 
were doing false equivalence on climate 
coverage. �ey would put up a credentialed 
scientist like Jim Hansen of NASA on 
the PBS NewsHour opposite a paid 
propogandist from the fossil fuel industry 
and tell the viewers: ‘Well, here’s one person 
who says climate science is real, and here’s 
one who [says it’s] not.’”

Hertsgaard compared that “false 
equivalency” to the ¢ght over the health 
e�ects of tobacco. “At this point we’d no 
longer put a tobacco scientist on the air or 
in the paper. �at’s because the science is so 
overwhelmingly obvious,” he said.

Even so, there’s room for improvement. 
“�e media sector has to transform,” 
Hertsgaard said. “�ere is a public ignorance 
about the climate situation and a shortage of 
public pressure on government and business 
leaders to take the action that climate 
scientists say we need to take.” 
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Europe, instigating Arctic wild�res and threatening to increase the 
melting of Greenland’s ice sheet.

�e Guardian, an outlet that has aggressively covered the issue, 
updated its stylebook this year. Instead of “climate change,” the 
preferred terms are now “climate emergency, crisis or breakdown.” 
Similarly, “global heating” is preferred over “global warming.” (For 
more about this, see Magill’s column, page 27.) Although the old 
terms are not banned, they demonstrate the changes in journalists’ tone. 

Part of the reason for that language shift has to do with the science 
behind climate change.  Despite roadblocks thrown up at the federal 
agencies, scienti�c information itself is becoming less di�cult to 
�nd, said Sean Mussenden, data editor for the Howard Center for 
Investigative Journalism at the University of Maryland. “It’s actually 
gotten easier to get access to sources and data as more and more 
institutions are interested in it,” he said. 

At the same time, some news organizations are deepening their 
coverage. �e New York Times’ Fair�eld knows all about that. She 
leads the news organization’s “climate desk,” which was set up in 
early 2017 as the news outlet decided to bring its climate coverage 
under one umbrella. 

With advanced degrees in journalism and environmental science, 
Fair�eld came out of the news organization’s graphics department 
and brings a cartographer’s eye to the coverage.

�e Times’ climate desk has called upon the expertise of reporters 
who were covering science, international a�airs and business. And it 
also added several new hires. �e genesis for the new approach came 
after a newsroom-wide working group came together in 2016 to talk 
about covering the issue. 

“�e Times had exceptional climate coverage before,” Fair�eld 
explained. “We shared what climate content we were working on to 
make it more powerful. And out of that working group it became 
really clear that a climate desk was something the paper really wanted 

Blocks and Breakthroughs continued from page 5

PLUMES OF SMOKE FROM AUSTRALIA’S BRUSH FIRES ARE SHOWN IN AN 
NATIONAL OCEANIC AND ATMOSPHERIC ADMINISTRATION IMAGE.

A ‘Hotter’ 
Illustration
By Janet Stilson

With more scienti�c information available, journalists 
have been able to connect the dots on climate change 
with more precision and develop new ways of telling their 
stories. Hannah Fair�eld has helped make interactive 
storytelling a standard at �e New York Times. 

For example, �e Times has put together a “How 
Much Hotter Is Your Hometown �an When You Were 
Born?” graphic illustration that allows readers to see what 
global warming hath wrought. 

Fair�eld, who heads �e Times’ climate desk, points to 
changes in her own home state, Alaska, as an example. 
“�e temperatures your seeing right now are a lot hotter 
than when I grew up there as a child,” Fair�eld said. “�at 
is certain.”

She said the graphic has allowed local news outlets the 
ability to convey one aspect of the climate change story in 
a way that directly speaks to their readers and viewers.  

THE NEW YORK TIMES INTERACTIVE GRAPHIC BY NADJA POPOVICH, BLACKI 
MIGLIOZZI, RUMSEY TAYLOR, JOSH WILLIAMS, DEREK WATKINS; CLIMATE MODELLING 
BY CLIMATE IMPACT LAB; ADDITIONAL DESIGN AND DEVELOPMENT BY TROY GRIGGS.
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“�is is not [President] Trump. �is is media economics. �ere is 
a broader problem of having reporters on the ground who can talk to 
people,” said Lewenstein. He lives in a news desert, a town of 30,000 
people. “�ere’s no one on my local news beat telling local [climate 
related] stories,” he said. 

Stories about using paper straws, versus plastic, are feel good, he 
said. What’s really needed is for people to carpool, for example, a 
push that’s never taken o�. Or journalists could help clarify confusing 
consumer o�erings in solar, electric and wind power.

Despite the challenges, there’s a real opportunity to tell stories 
and shift perceptions in rural areas. Bret Shaw, associate professor 
at the University of Wisconsin, Madison 
Department of Life Sciences Communication, 
works with farmers and local communities on 
issues from soil health to water quality. He 
thinks the hard fact of physical mutations 
wrought by climate change may be shifting 
perceptions in red states.

“It seems that more farmers are 
acknowledging that �ooding is having a 
real impact on their operations,” Shaw said. 
�ey’re increasingly deploying practices like 
using cover crops that protect soil and keep it 
in place, he added. 

Shaw called that trend a departure 
from business as usual and an implicit 
acknowledgment that the climate is changing. 
�e next step would be convincing them that 
humans are behind the change. Shaw says 
that’s not his job. 

It’s also not a problem that journalists can 
solve completely, even with good intentions 
and great stories, said Boyko�. “�ere are 
many reasons we should feel encouraged, but 
the fact is the scale of the responses is nowhere 
near the scale of the challenge,” he said. 

Fighting climate change requires resources  — especially “funding 
and support through philanthropy ... I think this work has been 
terribly underfunded over time.”

Boyko� even suggests that humor can spread the word. An 
interdisciplinary program for creative climate communication that he 
co-directs at the University of Colorado put on a live comedy show 
about climate change this last July called “Drawdown, Act Up!” �e 
title referenced drawing down carbon emissions and acting through 
interactive games and skits to help understand how to do that. 

“It’s a new pathway to learn about it. It puts people’s defenses 
down,” Boyko� said. 

BRET SHAW
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When the Santiago Climate Change Conference takes place 
on Dec. 2–14, the signatories of the Paris Agreement 
will examine their commitments and progress towards 

reducing carbon emissions. And that’s bound to generate some scary 
headlines.

�ere have been quite a few already this year, from a summer of 
crippling heat waves across Europe, to �oods in the Midwest and 
deadly California �res. “Hot as Hell,” blared �e Economist in a 
recent headline. “Climate change is already killing people. Countries 
must adapt to extreme heat.”

But does that approach really sink in with the general public, a 
portion of which has yet to fully grasp how their world is changing? 
“Doom and gloom has its place, but scholarship has shown that it 
has a paralyzing impact if it isn’t paired with ways people can take 
action,” said Maxwell Boyko�, director of the Center for Science 
and Technology Policy Research at the Cooperative Institute for 
Research in Environmental Sciences at the University of Colorado 
Boulder.

Boyko� is among the experts in environmental communications 
who were contacted for this story and gave their opinions about how 
e�ectively journalists are reporting on the warming planet. And it’s 

clear that there are a 
lot of factors at play.

Both scientists who 
study climate change 
and journalists who 
write about it still 
struggle to grow their 
audience and foster a 
realistic understanding 
of the issues. �ey face 
roadblocks in politics 
and culture as well as 
so-called news deserts, 
areas of the U.S. where 
local news sources 
have dried up.

�ere’s excellent 
reporting being done. 
But there’s also room 
for improvement if 

journalists are to present their stories for maximum impact.
“�ere’s too much focus on ‘the sky is falling’ and not enough focus 

on why people don’t believe the sky is falling,” said Bruce Lewenstein, 
professor of science communication at Cornell University’s College 
of Agriculture and Life Sciences. 

“�ere will be a push this fall, and I’m sure there will be a lot 

of really good stories about 
climate change showing 
the climate is in terrible 
condition,” said Lewenstein. 
He spoke with Crain’s 
NewsPro before the United 
Nations’ Secretary-General 
António Guterres hosted 
the 2019 Climate Action 
Summit on Sept. 23, kicking 
o� the annual Climate Week 
NYC, the biggest climate 
event in the world.  

But Lewenstein added: 
“I’m just not sure that [the 
reporting] is going to move 
the needle.” 

Boyko� has plenty of 
thoughts about what will. 
He just published a book on 

how to foster the kind of sustained engagement that might elicit a 
more collective and realistic response to climate change. 

Titled “Creative (Climate) Communications: Productive Pathways 
for Science, Policy and Society,” the book lays out �ve rules of the 
road for today’s environmental journalists and other communicators.

• Be authentic  — If you can, report on people who are 
impacted by climate change, where they live.

• Be aware  — Write in a way that connects with your 
intended audience. 

• Be accurate  — Boyko� cites climate scientist Stephen 
Schneider, who famously said, “Know thy audience; know 
thyself; know thy stu�.”

• Be imaginative — Find ways to tell stories creatively.
• Be bold  — Don’t be afraid to spark conversation and 

discussion. Tailor stories but don’t dumb them down.
 Climate reporting is “a process of meeting people where they are, 

not talking at them,” Boyko� said. And, always remember climate 
change is not a single issue. It is immigration, land use, food supply, 
water viability and scores of other topics.

“�ere are many people doing a really good job,” Boyko� said — 
from Andrew Revkin, who’s been covering climate change since 
1980s, to Andrew Friedman, Chris Mooney, Juliet Eilperin, John 
Schwartz, Kendra Pierre-Louis, Doyle Rice and others.

But stories in �e New York Times, �e Washington Post and 
USA Today, where many of these journalists work, may not trickle 
down to local markets that are increasingly deprived of news due to 
the demise of local papers and consolidation in media.

Moving the Needle
Experts Weigh in on How Journalists Can Improve 
Environmental Reporting
By Jill Goldsmith

MAXWELL BOYKOFF

BRUCE LEWENSTEIN
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“�is is not [President] 
Trump. �is is media 
economics. �ere is 
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having reporters on the 
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people,” said Lewenstein. 
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online interaction. In addition to freelancing for publications like 
Scienti
c American and Nature, he has an online newsletter, Ramin’s 
Space, where he comments on other peoples’ stories or the books he’s 
reading. And it also points to his own work. 

Both Babits and Burnside are on Instagram. “�e momentum 
is moving to Instagram,” Burnside said, although he adds that he 
doesn’t “
nd it as useful as Facebook, because there is less opportunity 
for dialogue between two parties.” 

Of course, social media has its downsides. Skibba has a love-hate 

relationship with Twitter. “[Sometimes] I 
nd things that inspire a 
story,” he said. “Occasionally I 
nd a source or hear about a book 
coming out. But it’s easy to get distracted by social media, and it can 
be a case of diminishing returns.”

�ere’s also the danger of over-exposing fragile environments. 
“When I went to southern Utah to Bear’s Ears, I was careful with 
what I was posting,” Babits said. “If you put all these beautiful images 
on Instagram, all these people go to those places and cause a lot of 
destruction.” 

What’s more, Burnside notes that “less reliable media travels fast 
on social media,” due to a lack of media literacy. 

�en there’s the possibility that one’s personal data could be 
harvested on a platform. “I want to keep my private life private,” 
Skibba said. “Even before the Cambridge Analytica scandal, we 
knew that our data wasn’t necessarily being used for our own interest. 
And I have no control over how it’s used.”

It may seem like digital natives can teach us the most about how 
to use social media, but Babits said she has a handful of students 
very opposed to it. “Social media doesn’t come naturally to all digital 
natives,” she said. 

Still, there are the success stories. One of Babits’ students posted a 
story about the Arizona Game and Fish Department’s work building 
habitats for 
sh and tagged the agency. “�e Arizona Game and Fish 
Department loved the story and posted it on their Facebook and 
Twitter accounts,” Babits said. “When we share these stories, we have 
to be mindful of the audience we’re trying to cultivate and reach out 
to them.”  

SADIE BABITS
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Freelancing can be a lonely business  — whether a reporter’s 
beat focuses on environmental issues or something that’s far 
a�eld from that. Sure, the lack of hubbub in a busy newsroom 

can be relieving. But there is no colleague a desk away to provide 
instantaneous advice, or a bit of amusing relief from an intense 
workload.

At least, that was true a decade or two ago. Today, social media has 
changed the picture considerably for freelancers. In fact, if journalists 
working on their own aren’t using social media to its fullest potential, 
they might be missing some opportunities to attract new clients as 
well as �nd story ideas, information and contacts. Plus, they just 
might �nd some new fans.

�at was made clear by a handful of freelance environmental 
journalists who shared some tips on how they use platforms like 
Twitter, Facebook and Instagram in dierent ways, and with unique 
results.

Independent journalist Je Burnside �nds all three of those 
platforms an eective tool for cultivating contacts. “At times I’ve 
communicated with [a story source] almost solely on a social media 
platform, without ever getting on a phone,” he said. “In TV, you 
ultimately need to get them on camera, but the contact before that 
can be entirely on social media.”

Burnside also belongs to relevant groups on LinkedIn to cultivate 
experts working on various issues. “We used to hand out business 
cards,” he said. “Now the LinkedIn algorithms tend to know who 
you want to reach, and I utilize that a lot. It’s an electronic handshake 
around the world.”

Twitter is a great resource for reading up on what’s going on, 
sharing content from reputable sources and building a following, 
according to Sadie Babits. “When I started covering public lands 
in the West, I shared stories and quotes from interviews and 
photographs from the �eld,” said the independent editor, journalist 
and radio producer. “People started sending me ideas. I’m using it to 
build up sources and information.”

TV news reporters were among the �rst to realize the potential 
of social media, Burnside said. “Years back, when everyone started 
pointing their work to their newsroom’s website, radio posted audio; 
newspapers posted text; and we posted video and text,” he said. “It 
was a short hop from there to social media, and TV news has been 
aggressive in adopting it.” 

Babits, who is also professor of practice/sustainability director at 
Arizona State University’s Cronkite School of Journalism, recalls her 
�rst encounters with social media. “I remember being on Facebook 
and thinking of it as a social experiment,” she said. “When people 

reached out to me that I hadn’t been in contact with 
for years, I had a lightbulb moment of realizing 
how connected we could become as a society.” 

Now Babits teaches her journalism students the 
importance of having a social media pro�le. “For 
job applicants, one of the �rst things I check is their 
Twittter feed,” she said. “I want to see how engaged 
they are, if they’re thoughtful and putting good 
content into the world.”

Burnside noted that he and his team have used 
Twitter to �nd sources that are located in the 
vicinity of breaking news. “[Twitter] is the �rst 
place they post video,” he said. 

“I also follow people who are experts or have 
insights in a �eld, such as a biologist working on the 
wildlife corridor that goes from northern Wyoming 
to the Yukon,” Burnside added. “I know how to 
contact him, and Twitter responses can be even 
faster than phone calls.” 

Science and environmental journalist Ramin 
Skibba has generated his own separate forum for JEFF BURNSIDE

The ‘Electronic 
Handshake’
Freelancers Share Tips On How to Use Social Media  
to Its Greatest Advantage
By Debra Kaufman
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for Conservation of Nature’s Red List of 
reatened Species). e show chronicles 
the organization’s e�orts to compile a new 
tally of the world’s wildlife.

Meanwhile, National Geographic has a 
few big productions in the works. Among 
them is “Hostile Planet,” narrated by Bear 
Grylls (of “Man vs. Wild” fame). Also on tap 
is “Kingdom of the White Wolf.” It features 
explorer and photographer Ronan Donovan 
traveling to a landscape uninhabited by 
humans in pursuit of the legendary white 
wolf. 

“We are de�nitely producing more live 
programming than we have in the past, 
in addition to the use of highly advanced 
technology to go places and see things 
that have never been caught on camera 
before,” noted Geo� Daniels, executive vice 
president of global unscripted entertainment 
at National Geographic. 

An example of the shows taking the live/
high-tech approach is National Geographic’s 
“Mission OceanX,” from James Cameron. 
“It will follow the premiere voyage of 
the Alucia2, which is a next-generation 
exploration ship belonging to underwater 
exploration organization OceanX,” Daniels 
said.

Other upcoming projects at Nat Geo 
include “e Hidden Kingdoms of China,” 
which reveals the mysteries of China’s 
wildlife, and a three-part special from its 
sister network, Nat Geo Wild, called “March 
of the Polar Bear.”

BBC America, meanwhile, is launching 
a 24-hour Saturday programming nature 

GEOFF DANIELS

continued on page 30

NewsPro Environmental Oct 2019 mech single pages.indd   13 9/6/19   4:46 PM

12 | October 2019 | NewsPro 

Walk through the halls of TV history and you’ll �nd that 
environmentally themed programming is nothing new. 
“Mutual of Omaha’s Wild Kingdom,” a staple from 1963 to 

1988 (and on Animal Planet from 2002 to 2011), immediately comes 
to mind. Local TV stations and PBS have also been instrumental in 
the genre for decades. 

But as the earth’s rising temperatures have ignited interest in the 
environmental category in general, programmers of both linear and 
streamed content are unearthing a wider variety of viewing options. 
�ey’re focused on both the wonders and growing perils of the 
natural world.

“I feel like there is de�nitely a renaissance happening in the 

natural history space at the moment,” noted Howard Swartz, senior 
vice president of production and development at Discovery. “You 
are seeing things on Net�ix in addition to the usual outlets like 
Discovery and National Geographic. 

Sure, the global warming crisis is alarming, but regardless: “I do 
think there is something very celebratory, very awe-inspiring, very 
entertaining and insightful about the natural world,” Swartz added. 
Discovery’s recent limited series “Serengeti” is an example of that, 
he said.

Another big Discovery documentary will turn up at the end 
of 2019 or early 2020. �e BBC coproduction will highlight the 
IUCN Red List (more formally known as the International Union 

NATIONAL GEOGRAPHIC’S “HOSTILE PLANET” FEATURES HAMADRYAS BABOONS IN ETHIOPIA (PHOTO: NATIONAL GEOGRAPHIC), A SLOTH IN A 
BRAZILIAN FLOODED FOREST (PHOTO: NATIONAL GEOGRAPHIC/CRISTIAN DIMITRIUS) AND A MARIBOU STORK AND WILDEBEEST IN THE BLACKENED 
REMAINS OF A FIRE IN KENYA (PHOTO: NATIONAL GEOGRAPHIC).

A TV ‘Renaissance’
Video Programmers Increase Content Offerings  
About the Natural World 
By Marc Berman
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And across California, nonpro�t outlets are banding together on 
	e California Dream project, which is focused on issues of economic 
inequality through the lens of housing, education and jobs.

Outside the newsroom, funders of all sizes are coming together to 
support projects in order to leverage maximum support. 

NewsMatch, a coalition of foundations, has created a program that 
provides matching dollars to boost nonpro�t news organizations’ 
end-of-year campaigns. In 2018, NewsMatch raised $7.6 million 
to support 154 outlets. More than 240,000 individuals made 
contributions, with 52,000 of them donating for the �rst time to a 
news organization.

NewsMatch also provides training and 
coaching for publishers to help them maximize 
their fundraising potential. 

	e American Journalism Project (AJP) 
is a newly launched e�ort that has raised 
$42 million from a cohort of backers to 
support a network of what it calls “civic news 
organizations.” Its goals are to jumpstart local 
news associations and ensure that they are 
sustainable for years to come.

“We’ve been grati�ed and encouraged by the 
response,” AJP and Texas Tribune co-founder 
John 	ornton said in a statement. “Our lead 
investors are visionary philanthropists who see 
the crisis in local news as a national problem and  
are coming together in an unprecedented way.” 

With Google, Facebook and Amazon 
taking an increasing percentage of digital 
advertising dollars — and as print newspaper 

circulation continues to shrink  — it’s no secret that local news is  
in trouble. 

But as legacy news organizations continue to adjust their models 
and new digital start-ups pop up to serve their communities, they 
have come to realize that working together can help them move 
toward sustainability. It will empower them to better serve their 
communities, which desperately need strong, independent local 
journalism. 

Joseph Lichterman is manager of editorial and digital strategy at 
�e Lenfest Institute of Journalism. He can be reached at joseph@
lenfestinstitute.org.
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In late July, a group of about 25 
editors and reporters gathered in 	e 
Philadelphia Inquirer newsroom for a 

story meeting. Over the course of several 
hours, they discussed coverage plans 
for a series of stories on the Delaware 
River watershed, and how this important 
ecological body a�ects people’s lives. 

	e gathering was like many others 
that take place in any newsroom, except 
for one major exception: the participants 
represented about 10 di�erent outlets from 
across the watershed  — which runs from 
upstate New York down through Delaware. 
	e journalists were all planning to work 
together on their reporting as part of From 
the Source: Stories of the Delaware River, 
a newly launched collaborative reporting 
project supported by 	e National 
Geographic Society, 	e William Penn 
Foundation and 	e Lenfest Institute for 
Journalism (where I work). 

While National Geographic is legendary, you may not be aware 
that 	e Lenfest Institute is the nonpro�t owner of 	e Philadelphia 
Inquirer, and it’s focused on supporting sustainable business models 
for great local journalism both in its hometown of Philadelphia and 
across the country. For its part, 	e William Penn Foundation is 
dedicated to improving life in the greater Philadelphia region.

	e Lenfest Institute and National Geographic are supporting 
a similar project in the Ohio River watershed, and together the 
contributions for the two e�orts total $650,000. Both projects will 
empower National Geographic to work with the local newsrooms to 
build capacity and provide added resources. 

	e journalists involved will be able to tell stories in new ways 
with interactive maps and graphics, stunning photography and more. 
Both projects will begin publishing stories this fall. 

	e two watershed initiatives are at the forefront of an emerging 
trend in journalism. Both newsrooms and the funding organizations 
that support them have become more collaborative as they look to 
maximize their impact and address the crisis in local journalism. 

Another example of this kind of journalistic “meeting of the 
minds” is Broke in Philly. It is a hub for about 20 news outlets in the 
city. Together, they take a solutions-focused approach to reporting on 

poverty and economic justice in Philadelphia, which is the poorest 
big city in the United States. 

“When newsrooms foster diversity of thought and perspective by 
working with one another, [they] are more likely to produce stories 
that re¡ect the diverse perspectives of our communities. Collaborative 
reporting is then more likely to have impact, because we reach more 
people and wield greater in¡uence as a team,” Jean Friedman-
Rudovsky, the co-executive director of Resolve Philadelphia, Broke’s 
parent organization, wrote recently in Nieman Lab.  

Broke in Philly looks at economic distress in the city and includes 
a diverse array of mainstream and ethnic media. All the partners are 
able to co-publish each other’s reporting, but because each outlet has 
di�erent resource levels, there’s no requirement for how many stories 
each participant has to publish. (	e Lenfest Institute supports 
Resolve Philadelphia.)

Newsrooms in other cities are collaborating as well. In Chicago, 
10 newsrooms worked together to produce Chi.Vote, a shared voter 
guide for the city’s municipal elections earlier this year. Voices of 
AC brought together newsrooms and community leaders in Atlantic 
City, N.J., so the community could pitch the newsrooms on stories 
they wanted told. 

TEN NEWS OUTLETS ARE COLLABORATING ON STORIES ABOUT THE DELAWARE RIVER WATERSHED. 
PHOTO: WEZLO/PIXABAY

Bands of Rivals Create 
New Reporting Models
Foundations Increasingly Back Collaborative  
Journalism Projects 
By Joseph Lichterman
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compensated fairly for that content — so we can remain a thriving 
and vital component of American democracy.

Without access to high-quality journalism, everyone su�ers, 
including the tech platforms. It is because of news media that we 
know where our politicians stand on the issues that impact us, how 
extreme weather events will a�ect our communities and what our 
local businesses and communities are up to, among many other things. 

Facebook’s Mark Zuckerberg, Twitter’s Jack Dorsey and Google’s 
cofounders, Sergey Brin and Larry Page, rely on the news as much 
as any of our readers. It helps them make decisions about their 
businesses. But unlike the average reader, the decisions they’re 
making have an outsized impact on our business, as well.

News content from quality publishers always has, and always will, 
drive consumers to the latest medium, whether they’re following the 
news of the day on the radio or television, their computers or their 
smartphones. But unless publishers are given an opportunity to get 
a fair return from their own product and establish real relationships 
with their audience, there will be nothing of value for news consumers 
to �nd. 

Small local publishers are currently defenseless against the tech 
platforms. �e Journalism Competition and Preservation Act is 
not an attack on the platforms but would o�er a shield to defend 
publishers against those who are unfairly overpowering them. 

Only by joining forces can our industry hope to build the 
relationship we need with the tech platforms in order to continue 
providing quality information to the public. If we can’t secure a fair 

deal with the platforms now, not only is the future of news at risk, but 
so is the future of our civic society. 

David Chavern is president and CEO of the News Media Alliance, 
a nonpro�t organization representing nearly 2,000 news organizations 
and their multiplatform businesses. He can be reached at dchavern@
newsmediaalliance.org.

The news media industry has 

long struggled to balance its 

need for financial security 

with its mission to provide the 

public with vital information 

about society and the world.
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Critics, industry analysts and even news publications are 
sounding alarms, as predictions of the supposed imminent 
demise of local journalism are made on a weekly basis. 

Sometimes the �ght for the future of news does not seem winnable. 
But in my view, there is one way forward that will ensure the long-
term sustainability of quality journalism, and that’s getting a better 
deal from the big tech platforms. 

�e ability to control our content and protect it from poaching by 
the major platforms, like Facebook and Google — which dominate 
the online ecosystem — is what our industry needs. And the ability 
to collectively negotiate with the platforms represents our biggest 
hope. 

With help from members of Congress on both sides of the aisle, 
�e Journalism Competition and Preservation Act of 2019 (a.k.a., 
the safe harbor bill), has been introduced in the House and the 
Senate. �e organization I represent, News Media Alliance, is one of 

the bill’s chief advocates. If passed, the bill would allow publishers a 
four-year antitrust safe harbor in which to collectively negotiate with 
the tech platforms for better business terms around how their news 
content is shared and monetized online. 

�e news media industry has long struggled to balance its need 
for �nancial security with its mission to provide the public with vital 
information about society and the world. But today we are faced 
with a striking irony: news consumption is higher today than it’s 
ever been, while publisher revenue is steadily declining. �is is, in 
large part, because of the unbalanced relationship between news 
publishers and tech platforms.

�e major tech platforms try to say the safe harbor bill is about 
preserving older business models for news. �at’s a false narrative 
and a misdirection. �is bill is about �ghting for a digital future for 
news content in a world where two companies absolutely control the 
online ecosystem.

Google and Facebook have access to billions of users, allowing 
them to set the rules for how publishers engage with their audiences, 
and how their content is displayed, prioritized and monetized. Not 
only does their market dominance allow them to control the news, 
but since they act as middlemen between readers and publishers, 
they capture valuable consumer data that they can then use to sell 
advertising. 

�is has broadened the distance between the content provider 
and the consumer, causing deterioration of the publisher-reader 
relationship. It also rewards low-quality “click-bait” over high-quality 
journalism. Unfortunately, no single publisher has the power to stand 
up to the tech platforms and take back the revenue and relationships 
that are rightfully theirs. 

However, there is power in numbers, and the antitrust safe harbor 
bill would allow us to use our numbers to improve our situation. 
By granting publishers the ability to collectively negotiate with the 
platforms, Congress would be recognizing the imbalance of power 
and helping to level the playing �eld. 

More favorable terms from tech platforms would allow earned 
subscription and advertising dollars to �ow back to the publishers, 
while protecting and preserving the public’s right to access quality 
news. Parameters included in the bill ensure that these negotiations 
would strictly bene�t news consumers and news publishers at-large, 
not just one or a few publishers.

We’re not asking for tech platforms to be regulated, and we see 
the immense value of the online experience for our readers. What 
we want is the ability to control our own content  — and to be DAVID CHAVERN

Curbing Facebook  
And Google’s Power
If Passed, a New Congressional Act Would  
Help Save Local News
By David Chavern
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many of the speakers donate their time and their travel costs.
Diversity and inclusion have become even more important themes 

than in the past — from the standpoints of who takes part in panels 
and what’s discussed. 

“We have this de�nition of diversity that’s quite wide and broad,” 
Davis said. It includes “race, ethnicity, gender identity, ability, 
geographic location, career choice, where you are in your career.”

One plenary session will focus on how to make science writing 
more relevant and understandable to broader audiences. Best 
practices, concerning how to include the perspectives of people 
outside the majority culture, will be part of the conversation. 

“In every panel, no matter what the subject is, session organizers 
have been encouraged to try and reach out to people that they 
might not normally think of,” Davis said. “And not just for the 
sake of ticking a box, but because we truly believe that it increases 
perspective and that the community needs it. We need to hear from 
multiple perspectives.”

Meanwhile, the CASW has organized some sessions that tackle 
cutting edge and futuristic topics. One session will discuss whether 
or not Antarctica is collapsing, for example. It features a Penn State 
glaciologist, Richard Alley, who has studied ice sheets’ complex 
dynamics and how the sea levels are likely to rise. 

�e council also will provide some revelations about how massive 
events in the universe are being detected through multi-messenger 
astronomy. Using gravitational wave astrophysics, signals from many 
wavelengths are painting new pictures about what’s occurred out 
beyond planet Earth. Chad Hanna, a Penn State associate professor 
of physics, astronomy and astrophysics, will provide his perspective.

Radical ideas will be on display in yet another CASW session 
about new tactics on the evolutionary battle�eld of medicine. �e 
speaker, Andrew Read, a professor in biotechnology, at Penn State, 
questions whether the development of new drugs is really going to 
win the war against cancer and infectious diseases. He’ll explain why, 
and how a strategic rethinking is in order.

Among the tours on o�er will be a look inside the Penn State 
Astronomy Rocket Lab. It builds the National Aeronautics and 
Space Administration’s suborbital rocket payloads for scienti�c 

investigation of astronomical objects and develops technologies for 
the organization’s future missions. 

Another tour will examine the work underway at Penn State’s CSL 
Behring Fermentation Facility, where microbial bioprocesses are 
under study. And there’s a tour that will include a demonstration of 
how manufacturing is done 
on the nano scale at the Penn 
State Materials Research 
Institute Nanofabrication 
Laboratory. �e list of tours, 
and sessions, goes on and on.

Davis expects that a lot of 
dialog in the corridors and at 
social gatherings will revolve 
around issues related to 
climate change. “Also, what 
is happening to the public 
perception of journalism? 
And what can be done?” she 
said. 

�ere isn’t a formal session 
about the public’s various 
opinions of news people. 
NASW is saving that for 
another event that will take 
place later this year. TINSLEY DAVIS

“Session organizers have 

been encouraged to try 

and reach out to people 

that they might not 

normally think of.”
 – Tinsley Davis
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Relaxed and Connected
Science Writers 2019 Serves Up a Different Vibe
By Janet Stilson

Journalists bound for the annual Science Writers 2019 
conference are likely to experience a di�erent vibe than what 
was felt at the event held last year. �e gathering, which will 

take place Oct. 25–29 in State College, PA, is expected to draw a 
smaller crowd, 450–500, rather than the 800 that attended in 2018. 

�at’s an estimate from Tinsley Davis, executive director of the 
National Association of Science Writers (NASW). But that lower head 
count is by design, and re�ective of the smaller market size of State 
College, compared with last year’s conference in Washington, D.C. 

“We like having di�erent sizes of meetings, because they have a 
slightly di�erent feel,” Davis explained. “Bigger ones have an energy 
that’s kind of like a train rolling along, and smaller meetings are  
little bit more relaxed. People have time to connect with each person 
who’s there.” 

She likens Science Writers 2019 to the conference held in 2016, in 
San Antonio, which attracted around 450-500 attendees.

�e conference is organized by not only NASW, but also the 
Council for the Advancement of Science Writing (CASW) and 
the event’s location host, Pennsylvania State University. NASW’s 
sessions are related to professional development, while CASW’s 
aim to inform writers about big scienti�c issues and breakthroughs. 
And Penn State organizes �eld trips and lab tours in and around its 
University Park campus.

From NASW’s standpoint, the event is very much a for-the-
members, by-the-members a�air. “Pretty much everything that’s 
being [produced] for the professional development workshops is 
generated by volunteers. �at’s what gets me excited,” said Davis. 

�e NASW’s program committee receives session proposals from 
the organization’s members. And if a proposal is accepted, the person 
who proposed it recruits the speakers and turns it into reality. “We 
o�er them complementary meeting registration, but it’s really not 
enough to pay them back for their time,” Davis said, adding that 

THE OLD MAIN BUILDING AT PENNSYLVANIA STATE UNIVERSITY
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normally think of.”
 – Tinsley Davis
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Relaxed and Connected
Science Writers 2019 Serves Up a Different Vibe
By Janet Stilson

Journalists bound for the annual Science Writers 2019 
conference are likely to experience a di�erent vibe than what 
was felt at the event held last year. �e gathering, which will 

take place Oct. 25–29 in State College, PA, is expected to draw a 
smaller crowd, 450–500, rather than the 800 that attended in 2018. 

�at’s an estimate from Tinsley Davis, executive director of the 
National Association of Science Writers (NASW). But that lower head 
count is by design, and re�ective of the smaller market size of State 
College, compared with last year’s conference in Washington, D.C. 

“We like having di�erent sizes of meetings, because they have a 
slightly di�erent feel,” Davis explained. “Bigger ones have an energy 
that’s kind of like a train rolling along, and smaller meetings are  
little bit more relaxed. People have time to connect with each person 
who’s there.” 

She likens Science Writers 2019 to the conference held in 2016, in 
San Antonio, which attracted around 450-500 attendees.

�e conference is organized by not only NASW, but also the 
Council for the Advancement of Science Writing (CASW) and 
the event’s location host, Pennsylvania State University. NASW’s 
sessions are related to professional development, while CASW’s 
aim to inform writers about big scienti�c issues and breakthroughs. 
And Penn State organizes �eld trips and lab tours in and around its 
University Park campus.

From NASW’s standpoint, the event is very much a for-the-
members, by-the-members a�air. “Pretty much everything that’s 
being [produced] for the professional development workshops is 
generated by volunteers. �at’s what gets me excited,” said Davis. 

�e NASW’s program committee receives session proposals from 
the organization’s members. And if a proposal is accepted, the person 
who proposed it recruits the speakers and turns it into reality. “We 
o�er them complementary meeting registration, but it’s really not 
enough to pay them back for their time,” Davis said, adding that 

THE OLD MAIN BUILDING AT PENNSYLVANIA STATE UNIVERSITY
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Take, for example, the wildres and 
oods that occurred in 
Colorado in 2012 and 2013. What’s more, the state’s burgeoning 
population is infringing on open spaces at the same time that wildlife 
experts are working on initiatives to help save di�erent types of 
endangered species.

“We’re also one of these regions that’s really been ground zero for 
a lot of energy development,” Za�os added. “Attendees on their way 
from the airport in Denver to Fort Collins will see drilling rigs and 
all kinds of fracking infrastructure. We have a lot of solar and wind 
[energy] as well.”

“SEJ hasn’t been to the Rocky Mountains since Missoula, MT, 
in 2010,” said Jay Letto, the organization’s director of annual 
conferences. “We’ve been east and urban the past couple of years and 
focusing mostly on the EPA [Environmental Protection Agency] 
and pollution. �is year we’ll focus more on public lands and resource 
extraction.”

Letto noted that in recent years, the conference has averaged about 
600-800 attendees, and SEJ expects the number this year will be on 
the high end of that. (�e conference peaked at about 1,100 when it 
was held in Miami in 2011.)

“It’s a national, even global, annual conference, so we’ll be addressing 
a wide spectrum of environmental issues that our members are 
covering, including an early look at the 2020 presidential election,” 
said Letto, noting that Colorado is a quintessential purple state. 

A plenary luncheon on Friday, Oct. 11 will delve into coverage 
of the extreme regulatory moves by President Trump, the rise of the 
Green New Deal and presidential contenders who have picked up 
the climate-change mantle. �e session will be moderated by Lisa 
Friedman, a reporter on the climate desk at �e New York Times. 

Another plenary session on Oct. 11 will delve into issues related 
to public lands, which are impacted by increased recreational usage, 
drilling and mining, at a time when regulations are being scaled back. 

�e session’s moderator, Juliet Eilperin, senior national a�airs 
correspondent at �e Washington Post, will discuss the nuances 
with a panel that includes Whit Fosburgh, president and CEO of 
the �eodore Roosevelt Conservation Partnership and Shea Lopez, 
director of government relations at Encana Corp., a North American 
energy producer.

“Another topic we’re trying to bring to the forefront are tribal 
a�airs — not just what the issues are for Native American people 
on reservations, but how journalists cover them. We’re pretty excited 
to have a workshop that will o�er journalists information about 
working in Indian country and working with tribes,” said Za�os.

Colorado was also one of the rst states to legalize marijuana, and 
so the environmental implications of cannabis-related businesses will 
be the focus of one session, in particular the environmental impact of 
marijuana cultivation and product manufacturing operations. 

�ere’s the water consumption aspect of marijuana production. 
And if the operations are indoors, they may have a big energy 
footprint, Za�os noted. Plans were also afoot to have a mini-tour of 
a cannabis farm as this issue went to press.

Indeed, the conference is loaded with all kinds of tours, helping to 
educate attendees on a host of di�erent topics. One tour will include 
a sunrise hike on the Pawnee National Grassland to reveal how 
public lands have been changed by fossil fuel development. �ere will 
be a visit to a fracking site and to a Denver suburb to see rsthand 
how residents live and work near active wells. 

Another tour will focus on wildres, with a visit to burned areas 
in Fort Collins. �e topics covered during the tour include wildland 
reghting; climate change and re weather; community resilience; 
and re management at the local and national level.

�ere’s lots of other tours on o�er. “�e all-day �ursday tours are 
our most popular events at the conference, as well as the Saturday 
afternoon mini-tours. Members are going to get out and about across 
northwestern Colorado and throughout Fort Collins and the CSU 
campus,” Letto noted. 

JOSHUA ZAFFOS

CrainsNewsPro.com
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Residents of Fort Collins, CO, are used to all kinds of weather 
in October. �e city is about 50 miles from Denver and along 
the eastern face of the Rocky Mountains — the kind of place 

where temperatures can soar to 80 degrees, or there just might be 
snow urries.

�ose weather vagaries make the city seem like an apt location for 
the Society of Environmental Journalists’ (SEJ’s) annual conference, 
given that the organization is made up of people who are tracking 
the sometimes-astonishing twists and turns that take place in the 
world around us.

�e SEJ’s 29th annual conference takes place Oct. 9–13 at 
Colorado State University (CSU). Not so coincidentally, conference 
co-chair Joshua Za�os serves as an environmental communications 
instructor at the school.  And the other conference co-chair, Susan 
Moran, hosts the show “How on Earth” on Colorado’s KGNU-FM.

�ere will be some major distinctions between this year’s 
conference and the one held last year. In 2018, there was a focus on 
issues of particular importance to the conference’s host city, Flint, 
MI: environmental justice and water quality. �is year’s conference 
will delve into a host of pressing issues experienced in Colorado — 
along with many other locations around the world. 

“A lot of what we think of as keystone environmental and 

conservation issues have literally played out on the ground within 
a 60-mile radius of where the conference will be happening,” said 
Za�os, who is also a correspondent for High Country News.

Mountain of Eco Issues
The SEJ Conference’s Location Is Fertile Ground 
for Hot-Button Topics
By Janet Stilson

SUSAN MORAN

THE CACHE DE POUDRE RIVER TUMBLES DOWN THE ROCKY MOUNTAINS’ FRONT RANGE AND FLOWS THROUGH FORT COLLINS. PHOTO: WUSEL007

NewsPro Environmental Oct 2019 mech single pages.indd   20 9/6/19   4:46 PM



October 2019 | NewsPro | 21

Take, for example, the wildres and 
oods that occurred in 
Colorado in 2012 and 2013. What’s more, the state’s burgeoning 
population is infringing on open spaces at the same time that wildlife 
experts are working on initiatives to help save di�erent types of 
endangered species.

“We’re also one of these regions that’s really been ground zero for 
a lot of energy development,” Za�os added. “Attendees on their way 
from the airport in Denver to Fort Collins will see drilling rigs and 
all kinds of fracking infrastructure. We have a lot of solar and wind 
[energy] as well.”

“SEJ hasn’t been to the Rocky Mountains since Missoula, MT, 
in 2010,” said Jay Letto, the organization’s director of annual 
conferences. “We’ve been east and urban the past couple of years and 
focusing mostly on the EPA [Environmental Protection Agency] 
and pollution. �is year we’ll focus more on public lands and resource 
extraction.”

Letto noted that in recent years, the conference has averaged about 
600-800 attendees, and SEJ expects the number this year will be on 
the high end of that. (�e conference peaked at about 1,100 when it 
was held in Miami in 2011.)

“It’s a national, even global, annual conference, so we’ll be addressing 
a wide spectrum of environmental issues that our members are 
covering, including an early look at the 2020 presidential election,” 
said Letto, noting that Colorado is a quintessential purple state. 

A plenary luncheon on Friday, Oct. 11 will delve into coverage 
of the extreme regulatory moves by President Trump, the rise of the 
Green New Deal and presidential contenders who have picked up 
the climate-change mantle. �e session will be moderated by Lisa 
Friedman, a reporter on the climate desk at �e New York Times. 

Another plenary session on Oct. 11 will delve into issues related 
to public lands, which are impacted by increased recreational usage, 
drilling and mining, at a time when regulations are being scaled back. 

�e session’s moderator, Juliet Eilperin, senior national a�airs 
correspondent at �e Washington Post, will discuss the nuances 
with a panel that includes Whit Fosburgh, president and CEO of 
the �eodore Roosevelt Conservation Partnership and Shea Lopez, 
director of government relations at Encana Corp., a North American 
energy producer.

“Another topic we’re trying to bring to the forefront are tribal 
a�airs — not just what the issues are for Native American people 
on reservations, but how journalists cover them. We’re pretty excited 
to have a workshop that will o�er journalists information about 
working in Indian country and working with tribes,” said Za�os.

Colorado was also one of the rst states to legalize marijuana, and 
so the environmental implications of cannabis-related businesses will 
be the focus of one session, in particular the environmental impact of 
marijuana cultivation and product manufacturing operations. 

�ere’s the water consumption aspect of marijuana production. 
And if the operations are indoors, they may have a big energy 
footprint, Za�os noted. Plans were also afoot to have a mini-tour of 
a cannabis farm as this issue went to press.

Indeed, the conference is loaded with all kinds of tours, helping to 
educate attendees on a host of di�erent topics. One tour will include 
a sunrise hike on the Pawnee National Grassland to reveal how 
public lands have been changed by fossil fuel development. �ere will 
be a visit to a fracking site and to a Denver suburb to see rsthand 
how residents live and work near active wells. 

Another tour will focus on wildres, with a visit to burned areas 
in Fort Collins. �e topics covered during the tour include wildland 
reghting; climate change and re weather; community resilience; 
and re management at the local and national level.

�ere’s lots of other tours on o�er. “�e all-day �ursday tours are 
our most popular events at the conference, as well as the Saturday 
afternoon mini-tours. Members are going to get out and about across 
northwestern Colorado and throughout Fort Collins and the CSU 
campus,” Letto noted. 

JOSHUA ZAFFOS

CrainsNewsPro.com
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of individual people trying to take on environmental causes is so 
perilous in the country.

Fendt’s two articles, “�ey Took on the Philippines’ Powerful 
Mining Interests, and Are Paying with �eir Lives” and “Fleeing 
Violence, the Philippines’ Anti-Mine Activists Are Trapped in a 
‘Waiting Game’,” were published in World Politics Review.

�e SEJ judges wrote: “To North Americans, it is hard to imagine 
paying with one’s life for becoming engaged in environmental issues. 
�is important, courageous and in-depth story reveals how citizens of 
the Philippines risk paying the ultimate price for standing up against 
mining interests. �e piece is very well written, drawing readers in 
from the start and leaving them with a greater understanding of 
environmental issues on a global scale.”

OUTSTANDING BEAT REPORTING, LARGE MARKET
What exactly is the Green New Deal? Where do governments and 

companies stand on renewable energy? Can we possibly hit the most 
stringent goals as we try to tackle climate change? And how has the 
Republican power base changed its stance on global warming?

�e answers to those questions are detailed in a series of four 
stories produced by David Roberts for Vox. And they earned him 
�rst place SEJ honors. �e articles explain the nuances of the politics 
and science of climate change in a manner that’s at once detailed, 
and yet written in a fairly conversational style that make the topics 
accessible to the general public. 

“Roberts deftly combines sharp commentary with strong reporting 
on climate change,” the SEJ judges wrote. “His pieces cover the 
spectrum of climate politics, from genuinely hopeful solutions to the 
global political dereliction of duty on implementing them.”

OUTSTANDING BEAT REPORTING, SMALL MARKET
“Alex Ku�ner’s environmental reporting for �e Providence 

Journal is a model for small-market journalists covering an 
environmental beat: clear, thorough, objective coverage on a range 
of important local issues,” the SEJ judges stated, in explaining why 
Ku�ner earned a �rst-place honor. 

Ku�ner’s work includes a story about Rhode Island’s Department 
of Environmental Management, which was weakened by 10 years of 
sta�ng cuts. He’s also written about a debate that has been sparked 
by the sprawl of solar farms in the state. Another story focuses on 
invasive trees, which are being burned o� to restore the health of 
overgrown forests. 

He also wrote an article about clinging jelly�sh, which are turning 
up in greater number, giving bathers some bad stings. And there’s 
a piece about how a combination of drought and infestations of 
gypsy moth caterpillars are devastating oak trees in Rhode Island, 
Connecticut and Massachusetts. 

“Well-written and well-documented, Ku�ner’s reporting on solar 
sprawl, regulatory lapses, forestry and marine issues earned the 
respect of the judges — and is a clear winner in this category,” the 
judges wrote.

OUTSTANDING FEATURE STORY
Today, when the world has become increasingly cognizant of the 

human-made disaster now in progress, the climate crisis, Nathaniel 
Rich’s �rst-place award winning story, “Losing Earth,” might be 
viewed as a “comfort or a curse.” 

�at’s how Rich described it in the introduction to his two-part 
report, written for �e New York Times Magazine. Accompanied 
by aerial photography and videos shot by George Steinmetz, and 
with support from the Pulitzer Center, Rich recounts a story that 
developed over 10 years, from 1979–1989, when humankind began 
to realize what would happen to the Earth’s climate, unless steps 
were taken to counteract it. “�e obstacles we blame for our current 
inaction had yet to emerge,” Rich wrote. “Almost nothing stood in 
our way — nothing except ourselves.”

�e story is based on 18 months of reporting and over 100 
interviews. �e SEJ judges commented: “Strong, gutsy, take-no-
prisoners writing backs up this deep dive into early climate change 
research and a campaign for climate policy led by a small group of 
scientists, activists and politicians.

“�is well-researched narrative — controversial to some — is an 
important contribution to the large body of work on climate change. 
It helps mankind learn more about itself: its weaknesses, its political 
frailty and its mistakes,” the judges concluded.

RACHEL CARSON ENVIRONMENT BOOK AWARD
In many regards, Anna Clark’s book “�e Poisoned City” could 

be viewed as a horri�c cautionary tale. It recounts what happened 
in Flint, Mich., when the city’s citizens turned on their faucets and 
began to use water that was poisoned with lead and other toxins. 
It was only after the city’s citizens along with a band of outsiders 
spent 18 months of activism that the state �nally admitted the water 
was poisonous. �at was after 12 lives had been lost and the city’s 
children su�ered irreparable health problems. 

SEJ’s judges commented: “Anna Clark tells of the devastating, 
ongoing story of an unnatural disaster, racist neglect and the 
importance of media coverage. �e book makes clear this is not a 
story about one city’s �ght against lead poisoning and redlining and 
o�ers a clear demonstration of how an individual or community can 
�ght back against toxins. �e story is both detailed and riveting. 

“�is is the story of an unnatural disaster that was avoidable and 
could happen in numerous other cities facing the same 21st Century 
pressures,” the judges added. 

RAY REECE “EXCELLENCE IN ENVIRONMENTAL 
JOURNALISM” STUDENT AWARD

Arizona is made up of some 9.3 million acres of land, and no one 
knows for sure how many abandoned mines are located in that vast 
area. Best guesses by the Arizona State Mine Inspector’s O�ce is 
100,000. �e department doesn’t have enough funding to identify 
all of them or to keep the curious public — lured by the prospect of 
�nding gold or other precious metals — out of harm’s way.

�at was the topic of a two-part series of articles, “Abandoned 
Mines,” by Chris McCrory for Cronkite School of Journalism, 
Arizona State University. It picked up �rst-place honors. “[We] were 
impressed that he seized the story with determination and enterprise,” 
said the SEJ judges, in writing about McCrory. “His multi-sourced, 
two-part article explored the dangers the mines pose, their history 
and the Sisyphean tasks of the states’ two mine supervisors. 

“His focus on the state’s inability to a�ord to secure the mines 
provides public service to residents and visitors and a call to action 
to legislators, and is a great example of determined independent 
reporting,” the judges concluded. 
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This marks the most competitive year yet for the Society 
of Environmental Journalists’ (SEJ’s) annual Awards for 
Reporting on the Environment. Entries soared to 478, up 

from about 400 last year.  ey included articles, radio broadcasts and 
videos released from March 1, 2018 to Feb. 28, 2019, and the best 
books published last year. 

 e categories expanded too.  is year SEJ is introducing the 
Ray Reece “Excellence in Environmental Journalism” Student 
Award, with funding from the Ray Reece Environmental Journalism 
Foundation.  e award recognizes published or broadcast journalism 
from undergraduate, graduate and high school students.

Another highlight of the competition is a category that was 
added last year, a “best of the best” award: the Nina Mason Pulliam 
Award for Outstanding Environmental Reporting.  e article series 
“Ocean Shock” from four Reuters reporters, was selected for that 
honor after initially garnering a �rst-place award in the Outstanding 
Explanatory Reporting category. 

Identifying all the SEJ award winners was no mean feat. “We have 
three judges for each category and three more for the Pulliam: 27 
judges,” commented the SEJ awards director Chris Bruggers. “ ey 
tell me constantly how di�cult it is to judge the SEJ contest because 
the entries are such great examples of journalism.”

SEJ will honor all of the winners and runners-up on Oct. 12 
at a luncheon during the organizations’ annual conference in Fort 
Collins, Colo. Descriptions of the �rst-place winners follow below. 
And a full list, including runners-up, appears on page 24.

NINA MASON PULLIAM AWARD FOR OUTSTANDING 
ENVIRONMENTAL REPORTING  
AND OUTSTANDING EXPLANATORY REPORTING

Four Reuters journalists spent more than a year uncovering 
information for their series of stories that reveal the disaster that’s 
unfolding beneath the sea waves.  e series, “Ocean Shock,” was 
reported by Maurice Tamman, Matthew Green, Mari Saito, Sarah 
Slobin and Maryanne Murray. 

 e SEJ judges �rst named their reports the winner of its 
Outstanding Explanatory Reporting category. And subsequently, 
when judging the best of the �rst-place award honorees in all 
categories, the series picked up the SEJ’s equivalent of a grand prize: 
the Nina Mason Pulliam Award for Outstanding Environmental 
Reporting.

One article in the series focused on how climate change is playing 
out in the mountain ranges and canyons of the oceans. Other stories 
exposed how the migration of �sh, �eeing for their lives, impacts the 
�shing industry as well as the communities that count on them for 
food.  e series also looks at how scientists are experimenting with 

ways to change the �shing industry that serve environmental and 
economic goals.

“Reuters’ ‘Ocean Shock’ series is a breathtakingly comprehensive 
look at the many factors that are harming our seas, particularly 
climate change, aquaculture and over�shing,” said SEJ’s judges. 
“Reuters’ stories are exhaustively reported, lucidly written and 
unfailingly gripping. Together, they vividly depict an ocean under 
cumulative stress from a multitude of sources and follow the money 
to those stressors’ roots.”

KEVIN CARMODY AWARD FOR OUTSTANDING IN-
DEPTH REPORTING, LARGE MARKET

 ree reporters at  e Philadelphia Inquirer uncovered apalling 
conditions at Philadelphia schools in their series of articles “Toxic 
City: Sick Schools,” netting them �rst place SEJ honors. To develop 
their story, Barbara Laker, Wendy Ruderman and Dylan Purcell 
went over �ve years of maintenance and building records. Some 120 
teachers, nurses, parents, students and experts were interviewed.

 ey discovered 9,000 environmental problems since September 
2015 that put kids at risk  — among them mold, deteriorated 
asbestos and acres of �aking and peeling paint likely containing lead. 
In explaining their decision, the SEJ judges described the series as 
“comprehensive, damning and compellingly written.”

 e judges went on to say: “ e Inquirer not only obtained and 
analyzed building maintenance records, but recruited and trained 
volunteers to take samples at problem areas inside schools.  e need 
for immediate action was driven home by the stories of individual 
children who had been injured by these toxic conditions, and readers 
were given an easy-to-use school checkup tool, as well as sidebars 
describing proposals to address the problems. 

“ e impact was signi�cant,” the judges said. “ e state increased 
funding to �x schools; the city approved a new lead-safe certi�cation 
requirement; and the district committed to close and replace its 
worst facility.  is series embodied excellence in every aspect, from 
concept to execution.”

KEVIN CARMODY AWARD FOR OUTSTANDING IN-
DEPTH REPORTING, SMALL MARKET

Human rights groups report that there were 109 killings of 
environmental activists and land defenders in the Philippines 
between 2015 and 2017. And 43 of them occurred in 2017 alone, 
making it the highest annual death toll for any Asian country ever 
recorded, according to the non-governmental organization (NGO) 
Global Witness.

 at information, in the �rst-place SEJ award-winning series 
of stories from Lindsay Fendt, puts in perspective why the stories 

Bringing Home the Gold
SEJ Selects Winners From Its Largest Pool of Entries Ever
By Janet Stilson

SEJ AWARDS FOR REPORTING ON THE ENVIRONMENT
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of individual people trying to take on environmental causes is so 
perilous in the country.

Fendt’s two articles, “�ey Took on the Philippines’ Powerful 
Mining Interests, and Are Paying with �eir Lives” and “Fleeing 
Violence, the Philippines’ Anti-Mine Activists Are Trapped in a 
‘Waiting Game’,” were published in World Politics Review.

�e SEJ judges wrote: “To North Americans, it is hard to imagine 
paying with one’s life for becoming engaged in environmental issues. 
�is important, courageous and in-depth story reveals how citizens of 
the Philippines risk paying the ultimate price for standing up against 
mining interests. �e piece is very well written, drawing readers in 
from the start and leaving them with a greater understanding of 
environmental issues on a global scale.”

OUTSTANDING BEAT REPORTING, LARGE MARKET
What exactly is the Green New Deal? Where do governments and 

companies stand on renewable energy? Can we possibly hit the most 
stringent goals as we try to tackle climate change? And how has the 
Republican power base changed its stance on global warming?

�e answers to those questions are detailed in a series of four 
stories produced by David Roberts for Vox. And they earned him 
�rst place SEJ honors. �e articles explain the nuances of the politics 
and science of climate change in a manner that’s at once detailed, 
and yet written in a fairly conversational style that make the topics 
accessible to the general public. 

“Roberts deftly combines sharp commentary with strong reporting 
on climate change,” the SEJ judges wrote. “His pieces cover the 
spectrum of climate politics, from genuinely hopeful solutions to the 
global political dereliction of duty on implementing them.”

OUTSTANDING BEAT REPORTING, SMALL MARKET
“Alex Ku�ner’s environmental reporting for �e Providence 

Journal is a model for small-market journalists covering an 
environmental beat: clear, thorough, objective coverage on a range 
of important local issues,” the SEJ judges stated, in explaining why 
Ku�ner earned a �rst-place honor. 

Ku�ner’s work includes a story about Rhode Island’s Department 
of Environmental Management, which was weakened by 10 years of 
sta�ng cuts. He’s also written about a debate that has been sparked 
by the sprawl of solar farms in the state. Another story focuses on 
invasive trees, which are being burned o� to restore the health of 
overgrown forests. 

He also wrote an article about clinging jelly�sh, which are turning 
up in greater number, giving bathers some bad stings. And there’s 
a piece about how a combination of drought and infestations of 
gypsy moth caterpillars are devastating oak trees in Rhode Island, 
Connecticut and Massachusetts. 

“Well-written and well-documented, Ku�ner’s reporting on solar 
sprawl, regulatory lapses, forestry and marine issues earned the 
respect of the judges — and is a clear winner in this category,” the 
judges wrote.

OUTSTANDING FEATURE STORY
Today, when the world has become increasingly cognizant of the 

human-made disaster now in progress, the climate crisis, Nathaniel 
Rich’s �rst-place award winning story, “Losing Earth,” might be 
viewed as a “comfort or a curse.” 

�at’s how Rich described it in the introduction to his two-part 
report, written for �e New York Times Magazine. Accompanied 
by aerial photography and videos shot by George Steinmetz, and 
with support from the Pulitzer Center, Rich recounts a story that 
developed over 10 years, from 1979–1989, when humankind began 
to realize what would happen to the Earth’s climate, unless steps 
were taken to counteract it. “�e obstacles we blame for our current 
inaction had yet to emerge,” Rich wrote. “Almost nothing stood in 
our way — nothing except ourselves.”

�e story is based on 18 months of reporting and over 100 
interviews. �e SEJ judges commented: “Strong, gutsy, take-no-
prisoners writing backs up this deep dive into early climate change 
research and a campaign for climate policy led by a small group of 
scientists, activists and politicians.

“�is well-researched narrative — controversial to some — is an 
important contribution to the large body of work on climate change. 
It helps mankind learn more about itself: its weaknesses, its political 
frailty and its mistakes,” the judges concluded.

RACHEL CARSON ENVIRONMENT BOOK AWARD
In many regards, Anna Clark’s book “�e Poisoned City” could 

be viewed as a horri�c cautionary tale. It recounts what happened 
in Flint, Mich., when the city’s citizens turned on their faucets and 
began to use water that was poisoned with lead and other toxins. 
It was only after the city’s citizens along with a band of outsiders 
spent 18 months of activism that the state �nally admitted the water 
was poisonous. �at was after 12 lives had been lost and the city’s 
children su�ered irreparable health problems. 

SEJ’s judges commented: “Anna Clark tells of the devastating, 
ongoing story of an unnatural disaster, racist neglect and the 
importance of media coverage. �e book makes clear this is not a 
story about one city’s �ght against lead poisoning and redlining and 
o�ers a clear demonstration of how an individual or community can 
�ght back against toxins. �e story is both detailed and riveting. 

“�is is the story of an unnatural disaster that was avoidable and 
could happen in numerous other cities facing the same 21st Century 
pressures,” the judges added. 

RAY REECE “EXCELLENCE IN ENVIRONMENTAL 
JOURNALISM” STUDENT AWARD

Arizona is made up of some 9.3 million acres of land, and no one 
knows for sure how many abandoned mines are located in that vast 
area. Best guesses by the Arizona State Mine Inspector’s O�ce is 
100,000. �e department doesn’t have enough funding to identify 
all of them or to keep the curious public — lured by the prospect of 
�nding gold or other precious metals — out of harm’s way.

�at was the topic of a two-part series of articles, “Abandoned 
Mines,” by Chris McCrory for Cronkite School of Journalism, 
Arizona State University. It picked up �rst-place honors. “[We] were 
impressed that he seized the story with determination and enterprise,” 
said the SEJ judges, in writing about McCrory. “His multi-sourced, 
two-part article explored the dangers the mines pose, their history 
and the Sisyphean tasks of the states’ two mine supervisors. 

“His focus on the state’s inability to a�ord to secure the mines 
provides public service to residents and visitors and a call to action 
to legislators, and is a great example of determined independent 
reporting,” the judges concluded. 
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This marks the most competitive year yet for the Society 
of Environmental Journalists’ (SEJ’s) annual Awards for 
Reporting on the Environment. Entries soared to 478, up 

from about 400 last year.  ey included articles, radio broadcasts and 
videos released from March 1, 2018 to Feb. 28, 2019, and the best 
books published last year. 

 e categories expanded too.  is year SEJ is introducing the 
Ray Reece “Excellence in Environmental Journalism” Student 
Award, with funding from the Ray Reece Environmental Journalism 
Foundation.  e award recognizes published or broadcast journalism 
from undergraduate, graduate and high school students.

Another highlight of the competition is a category that was 
added last year, a “best of the best” award: the Nina Mason Pulliam 
Award for Outstanding Environmental Reporting.  e article series 
“Ocean Shock” from four Reuters reporters, was selected for that 
honor after initially garnering a �rst-place award in the Outstanding 
Explanatory Reporting category. 

Identifying all the SEJ award winners was no mean feat. “We have 
three judges for each category and three more for the Pulliam: 27 
judges,” commented the SEJ awards director Chris Bruggers. “ ey 
tell me constantly how di�cult it is to judge the SEJ contest because 
the entries are such great examples of journalism.”

SEJ will honor all of the winners and runners-up on Oct. 12 
at a luncheon during the organizations’ annual conference in Fort 
Collins, Colo. Descriptions of the �rst-place winners follow below. 
And a full list, including runners-up, appears on page 24.

NINA MASON PULLIAM AWARD FOR OUTSTANDING 
ENVIRONMENTAL REPORTING  
AND OUTSTANDING EXPLANATORY REPORTING

Four Reuters journalists spent more than a year uncovering 
information for their series of stories that reveal the disaster that’s 
unfolding beneath the sea waves.  e series, “Ocean Shock,” was 
reported by Maurice Tamman, Matthew Green, Mari Saito, Sarah 
Slobin and Maryanne Murray. 

 e SEJ judges �rst named their reports the winner of its 
Outstanding Explanatory Reporting category. And subsequently, 
when judging the best of the �rst-place award honorees in all 
categories, the series picked up the SEJ’s equivalent of a grand prize: 
the Nina Mason Pulliam Award for Outstanding Environmental 
Reporting.

One article in the series focused on how climate change is playing 
out in the mountain ranges and canyons of the oceans. Other stories 
exposed how the migration of �sh, �eeing for their lives, impacts the 
�shing industry as well as the communities that count on them for 
food.  e series also looks at how scientists are experimenting with 

ways to change the �shing industry that serve environmental and 
economic goals.

“Reuters’ ‘Ocean Shock’ series is a breathtakingly comprehensive 
look at the many factors that are harming our seas, particularly 
climate change, aquaculture and over�shing,” said SEJ’s judges. 
“Reuters’ stories are exhaustively reported, lucidly written and 
unfailingly gripping. Together, they vividly depict an ocean under 
cumulative stress from a multitude of sources and follow the money 
to those stressors’ roots.”

KEVIN CARMODY AWARD FOR OUTSTANDING IN-
DEPTH REPORTING, LARGE MARKET

 ree reporters at  e Philadelphia Inquirer uncovered apalling 
conditions at Philadelphia schools in their series of articles “Toxic 
City: Sick Schools,” netting them �rst place SEJ honors. To develop 
their story, Barbara Laker, Wendy Ruderman and Dylan Purcell 
went over �ve years of maintenance and building records. Some 120 
teachers, nurses, parents, students and experts were interviewed.

 ey discovered 9,000 environmental problems since September 
2015 that put kids at risk  — among them mold, deteriorated 
asbestos and acres of �aking and peeling paint likely containing lead. 
In explaining their decision, the SEJ judges described the series as 
“comprehensive, damning and compellingly written.”

 e judges went on to say: “ e Inquirer not only obtained and 
analyzed building maintenance records, but recruited and trained 
volunteers to take samples at problem areas inside schools.  e need 
for immediate action was driven home by the stories of individual 
children who had been injured by these toxic conditions, and readers 
were given an easy-to-use school checkup tool, as well as sidebars 
describing proposals to address the problems. 

“ e impact was signi�cant,” the judges said. “ e state increased 
funding to �x schools; the city approved a new lead-safe certi�cation 
requirement; and the district committed to close and replace its 
worst facility.  is series embodied excellence in every aspect, from 
concept to execution.”

KEVIN CARMODY AWARD FOR OUTSTANDING IN-
DEPTH REPORTING, SMALL MARKET

Human rights groups report that there were 109 killings of 
environmental activists and land defenders in the Philippines 
between 2015 and 2017. And 43 of them occurred in 2017 alone, 
making it the highest annual death toll for any Asian country ever 
recorded, according to the non-governmental organization (NGO) 
Global Witness.

 at information, in the �rst-place SEJ award-winning series 
of stories from Lindsay Fendt, puts in perspective why the stories 

Bringing Home the Gold
SEJ Selects Winners From Its Largest Pool of Entries Ever
By Janet Stilson

SEJ AWARDS FOR REPORTING ON THE ENVIRONMENT
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SECOND PLACE
“Blowout: Inside America’s Energy 

Gamble” by Jamie Smith Hopkins, 
Jie Jenny Zou, Rachel Leven, Jim 
Morris and Pratheek Rebala (The 
Center for Public Integrity); Dave 
Harmon, Kiah Collier, Jerod Foster, 
Majorie Kamys Cotera, Darla 
Cameron  and Chris Essig (The 
Texas Tribune); Ellen Weiss, Zach 
Toombs, Kate Grumke, Kevin 
Clancy, Kyle Pyatt and Jennifer 
Smart (Newsy); and Michael 
Hudson, Michael Biesecker and Kim 
Tong-Hyung (The Associated Press)

THIRD PLACE
“Cancer-Linked Chemicals 

Manufactured by 3M Are Turning 
Up in Drinking Water” by Tiffany 
Kary and Christopher Cannon, with 
photographs by Daniel Acker and 
Houston Cofield for Bloomberg 
News

HONORABLE MENTION
“Arctic Cauldron/Gone in a 

Generation” by Chris Mooney, 
Zoeann Murphy and Jonathan 
Newton for The Washington Post

HONORABLE MENTION
“America’s Misguided War on 

Childhood Lead Exposures” by 
Charles Schmidt, with visuals by 
Maddie McGarvey, for Undark

HONORABLE MENTION
“Into the Gulf Stream” by Tony 

Bartelme for The Post and Courier

OUTSTANDING FEATURE 
STORY
FIRST PLACE
“Losing Earth” by Nathaniel Rich for 

The New York Times Magazine. 
Photography by George Steinmetz.

 SECOND PLACE
“Paper Tiger” by Brooke Jarvis for The 

New Yorker
THIRD PLACE
“The World’s Worst Industrial 

Disaster Is Still Unfolding” by 
Apoorva Mandavilli for The Atlantic

HONORABLE MENTION
“Fuel to the Fire” by Abrahm 

Lustgarten for ProPublica, co-
published with The New York Times 
Magazine

HONORABLE MENTION
“Miami Will Be Underwater Soon. Its 

Drinking Water Could Go First” by 
Christopher Flavelle for Bloomberg 
Businessweek

HONORABLE MENTION
“Basking on the Brink” by Emily Sohn, 

with photographs by Dhritiman 
Mukherjee, for bioGraphic

RACHEL CARSON 
ENVIRONMENT BOOK AWARD
FIRST PLACE
“The Poisoned City: Flint’s Water 

and the American Urban Tragedy” 
by Anna Clark, published by 
Metropolitan Books/Henry Holt & 
Company

SECOND PLACE
“In Search of the Canary Tree: The 

Story of a Scientist, a Cypress and 
a Changing World” by Lauren E. 
Oakes, published by Basic Books/
Hachette Book Group, Inc.

THIRD PLACE
“Eager: The Surprising, Secret Life of 

Beavers and Why They Matter” by 
Ben Goldfarb, published by Chelsea 
Green Publishing

HONORABLE MENTION
“Rising: Dispatches from the New 

American Shore” by Elizabeth Rush, 
published by Milkweed

RAY REECE “EXCELLENCE 
IN ENVIRONMENTAL 
JOURNALISM” STUDENT 
AWARD
FIRST PLACE
“Abandoned Mines” by Chris McCrory 

for Cronkite School of Journalism, 
Arizona State University

SECOND PLACE
“Aftermath” by The Aftermath Team, 

Class in Journalism — International 
Projects, School of Media and 
Journalism, University of North 
Carolina, Chapel Hill

THIRD PLACE
“Peak Florida” by Environmental 

Journalism Class, College of 
Journalism, University of Florida

HONORABLE MENTION
“Hands, Heart and Feet: Havasupai 

Children Write Letters Urging 
Trump To Ban Canyon Mining” by 
Lillian Donahue (broadcast reporter) 
and Christopher Cadeau (digital 
reporter), Cronkite Journalism 
School, Arizona State University

HONORABLE MENTION
“Feeding Change: Puerto Rico’s Push 

for Food Independence Intertwined 
with Debate over Statehood” by 
Jenna Miller, Cronkite School of 
Journalism, Arizona State University
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SEJ AWARDS FOR REPORTING ON THE ENVIRONMENT

Winners: SEJ 18th Annual Awards for Reporting on the Environment 
NINA MASON PULLIAM 
AWARD FOR OUTSTANDING 
ENVIRONMENTAL REPORTING 
FIRST PLACE
“Ocean Shock” by Maurice Tamman, 

Matthew Green, Mari Saito, Sarah 
Slobin and Maryanne Murray for 
Reuters

HONORABLE MENTION
“Toxic City: Sick Schools,” by Barbara 

Laker, Wendy Ruderman and 
Dylan Purcell for The Philadelphia 
Inquirer and the Philadelphia Daily 
News

KEVIN CARMODY AWARD FOR 
OUTSTANDING IN-DEPTH 
REPORTING, LARGE MARKET
FIRST PLACE
“Toxic City: Sick Schools” by Barbara 

Laker, Wendy Ruderman and 
Dylan Purcell for The Philadelphia 
Inquirer

SECOND PLACE
“Sterigenics” by Michael Hawthorne 

for Chicago Tribune
THIRD PLACE
“EPA” by Juliet Eilperin, Brady  

Dennis, Josh Dawsey, Kevin  
Sullivan and Andrew Ba Tran for 
The Washington Post

HONORABLE MENTION
“The Amazon’s Climate Tipping 

Point” by Sam Eaton for PBS 
Newshour, PRI’s The World and 
The Nation

KEVIN CARMODY AWARD FOR 
OUTSTANDING IN-DEPTH 
REPORTING, SMALL MARKET
FIRST PLACE
“They Took on the Philippines’ 

Powerful Mining Interests, and Are 
Paying With Their Lives” by Lindsay 
Fendt for World Politics Review

SECOND PLACE
“Polluted by Money” by Rob Davis, 

Beth Nakamura, Teresa Mahoney, 
Mark Friesen and Steve Suo for The 
Oregonian/OregonLive

THIRD PLACE
“Ghosts in the Machine: The Land 

Deals Behind the Downfall of 
Indonesia’s Top Judge” by Philip 
Jacobson for The Gecko Project and 
Mongabay

HONORABLE MENTION
“A Tale of Two Toxic Cities: The 

EPA’s Bungled Response to an Air 
Pollution Crisis Exposes a Toxic 
Racial Divide” by Sharon Lerner for 
The Intercept

 HONORABLE MENTION
“Drilling Down” by David Hilzenrath, 

Nicholas Pacifico, Leslie Garvey and 
Nick Schwellenbach for Project on 
Government Oversight

HONORABLE MENTION
“Tire Failure: Lax Rules Left 

Mountains of Mosquito-Infested, 
Flammable Tires in South Carolina” 
by Tony Bartelme and David Wren 
for The Post and Courier

OUTSTANDING BEAT 
REPORTING, LARGE MARKET
FIRST PLACE
“Beat Reporting” by David Roberts  

for Vox
SECOND PLACE
“Inside the Trump EPA” by Corbin 

Hiar, Kevin Bogardus, Ariel 
Wittenberg and Sean Reilly for  
E&E News

THIRD PLACE
“Illegal Wildlife Trade: Problems 

and Solutions” by Rachel Nuwer 
for The New York Times, National 
Geographic, Audubon, BBC Future

 

HONORABLE MENTION
“Vice News Tonight on HBO — 

Climate Reporting” by Ruben Davis 
and Arielle Duhaime-Ross for Vice 
News

HONORABLE MENTION
“Environmental Reporting in 

Indiana” by Sarah Bowman for The 
Indianapolis Star

HONORABLE MENTION
“Plastics” by Laura Parker for National 

Geographic (online)
 
OUTSTANDING BEAT 
REPORTING, SMALL MARKET
FIRST PLACE
“Environmental Stories in Rhode 

Island” by Alex Kuffner for The 
Providence Journal

SECOND PLACE
“The Delaware Valley Environmental 

Beat” by Kyle Bagenstose, Thomas 
Friestad, Kelly Kultys for the Bucks 
County Courier Times, Burlington 
County Times and The Intelligencer

HONORABLE MENTION
“Luke Runyon Reporting on the 

Colorado River Basin” for KUNC 
Radio

HONORABLE MENTION
“Air Pollution in Western 

Pennsylvania” by Kristina Marusec 
for Environmental Health News

HONORABLE MENTION
“Wyoming’s Challenged Landscape” by 

Angus Thuermer for WyoFile

OUTSTANDING EXPLANATORY 
REPORTING
FIRST PLACE
“Ocean Shock” by Maurice Tamman, 

Matthew Green, Mari Saito, Sarah 
Slobin and Maryanne Murray for 
Reuters
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SEJ AWARDS FOR REPORTING ON THE ENVIRONMENT

Winners: SEJ 18th Annual Awards for Reporting on the Environment 
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Earlier this year, �e Guardian announced a style change calling 
for its reporters to use the terms “climate crisis” or “climate 
emergency” in lieu of what it deemed a more passive and 

gentle term, “climate change.” It was the 
news outlet’s way of driving home the 
fact that climate change is neither passive 
nor gentle. It’s active and at times violent 
and catastrophic. 

Most newsrooms have not yet ditched 
“climate change” for �e Guardian’s 
preferred terminology. But the style shift 
has ignited a debate among journalists, 
in part because there’s a sense that using 
more strident terms for climate change 
in order to draw attention to the urgency 
of its causes and solutions seems to tread 
the line between journalism and activism. 

�e arguments pro and con come at a time when headlines have 
painted a dire picture of our climate: July was the hottest month 
in recorded history, a month when the Arctic heat wave sent 197 
billion tons of meltwater coursing into the Atlantic from the baking 
Greenland ice sheet.

Such events stand to destabilize the global food supply, displace 
millions as seas rise and threaten 1 million species with extinction. 

�e Washington Post reported Aug. 14 that extreme climate 
change is already here because parts of New Jersey, northern 
Minnesota, western Colorado, Los Angeles and other places have 
already warmed more than 2 degrees Celsius since 1895. 

Meanwhile, we continue to drive the globe ever warmer as we 
burn more oil, natural gas and coal worldwide, and the U.S. throws 
the full weight of the federal government behind expanded fossil fuel 
development. 

�ese situations are tangible, increasingly catastrophic and poised 
continued on page 32

A Language Debate
News Organizations Ponder How To Term the Earth’s 
Increasingly Dire Conditions
By Bobby Magill

BOBBY MAGILL
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There’s a huge transformation underway 
here at e Weather Channel that has 
to do with immersive mixed reality 

(IMR). With this 3D, real-time storytelling 
we’re able to help audience members 
experience something as common as a 
lightning bolt or as tumultuous as a tornado in 
ways that are rarely, if ever, experienced.

From an initial IMR telecast in June 2018, 
we’re on track to include it in 80 percent of all 
our programming by late 2020. 

By showcasing the weather in this way, 
we want to �ll in the gaps of our viewers’ 
imaginations, and hopefully underscore 
dangers of severe weather events for anyone 
who might be caught in one. 

e preparation that got us to our �rst IMR 
telecast was no easy task. In fact, it was years 
in the making. We started experimenting in 
the extra-reality space in 2015, and by 2017 we had the partners and 
technology needed to achieve our goals. 

We found that the only tool that unlocked real-time 3D rendering 
(versus weeks of rendering) for television broadcasting was Epic 
Games’ Unreal Engine. With Epic  — along with a great team of 
meteorologists, storytellers, designers and outside technology 
partners — we were able to evolve the process and became a well-
oiled machine. 

It takes about 30 to 40 members from our team to make the 
entire IMR ecosystem possible. We begin creating IMR content 
with a basis journalistic rule of thumb: it has to be about a good 
story. We start with the weather hazards that each season brings 
and ask ourselves how we can tell those stories in a new way. After 
identifying our science and safety takeaways, we can start visualizing 
what it might look like on TV.

Our ultimate goal is to make our content a visceral experience. We 
want viewers to be fascinated and informed, of course. But we also 
want them to have a better understanding of what to expect from the 
type of weather presentations we showcase. While color-coded maps 
or �ve-day forecasts with a rain cloud are �ne, our hope is that the 
IMR programming will shift viewers’ perspectives and make them 
more visually engaged. 

In the case of severe weather, our hope is that viewers will heed 
safety warnings even more than they already do. We want them to 

really comprehend the potential devastation of storms and give them 
better tools to prepare themselves when they are in harm’s way. 

e IMR experiences feature on-camera meteorologists who 
appear to be embedded within the weather event, rather than located 
at a remove. is personalizes the experience and gives the audience 
a real sense of what it would be like to be present in a di�cult or 
dangerous situation. 

e �rst IMR experience that we created began like a regular 
weather update and featured one of our most recognizable 
personalities, meteorologist Jim Cantore. By using a hyper-realistic 
visualization process, the story began with the formation of a tornado, 
which then grew to a monstrous storm that seemingly hit our studio, 
ransacking the building. Along the way we explained how viewers 
could stay safe should they ever �nd themselves in that kind of  
risky situation. 

After the success of our �rst IMR production, we created more 
segments based on di�erent weather phenomena. For example, 
we released one of our IMRs during Hurricane Florence to show 
viewers how storm surge can truly impact and be of danger to 
a�ected areas after landfall. We continued this theme of pre-disaster 
IMR experiences with �oods, icebergs and wild�res. 

In another segment focused on lightning, we started with a 
picturesque summer setting, complete with music from an ice cream 

Slo-Mo Lightning and  
a Ransacked Studio
Weather Channel Sets an Ambitious Goal for Immersive 
Mixed-Reality Storytelling
By Michael Potts

continued on page 30

AN IMR SEGMENT ON STORM SURGES FEATURED METEOROLOGIST ERIKA NAVARRO.
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Most newsrooms have not yet ditched 
“climate change” for �e Guardian’s 
preferred terminology. But the style shift 
has ignited a debate among journalists, 
in part because there’s a sense that using 
more strident terms for climate change 
in order to draw attention to the urgency 
of its causes and solutions seems to tread 
the line between journalism and activism. 

�e arguments pro and con come at a time when headlines have 
painted a dire picture of our climate: July was the hottest month 
in recorded history, a month when the Arctic heat wave sent 197 
billion tons of meltwater coursing into the Atlantic from the baking 
Greenland ice sheet.

Such events stand to destabilize the global food supply, displace 
millions as seas rise and threaten 1 million species with extinction. 

�e Washington Post reported Aug. 14 that extreme climate 
change is already here because parts of New Jersey, northern 
Minnesota, western Colorado, Los Angeles and other places have 
already warmed more than 2 degrees Celsius since 1895. 

Meanwhile, we continue to drive the globe ever warmer as we 
burn more oil, natural gas and coal worldwide, and the U.S. throws 
the full weight of the federal government behind expanded fossil fuel 
development. 

�ese situations are tangible, increasingly catastrophic and poised 
continued on page 32

A Language Debate
News Organizations Ponder How To Term the Earth’s 
Increasingly Dire Conditions
By Bobby Magill

BOBBY MAGILL
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There’s a huge transformation underway 
here at e Weather Channel that has 
to do with immersive mixed reality 

(IMR). With this 3D, real-time storytelling 
we’re able to help audience members 
experience something as common as a 
lightning bolt or as tumultuous as a tornado in 
ways that are rarely, if ever, experienced.

From an initial IMR telecast in June 2018, 
we’re on track to include it in 80 percent of all 
our programming by late 2020. 

By showcasing the weather in this way, 
we want to �ll in the gaps of our viewers’ 
imaginations, and hopefully underscore 
dangers of severe weather events for anyone 
who might be caught in one. 

e preparation that got us to our �rst IMR 
telecast was no easy task. In fact, it was years 
in the making. We started experimenting in 
the extra-reality space in 2015, and by 2017 we had the partners and 
technology needed to achieve our goals. 

We found that the only tool that unlocked real-time 3D rendering 
(versus weeks of rendering) for television broadcasting was Epic 
Games’ Unreal Engine. With Epic  — along with a great team of 
meteorologists, storytellers, designers and outside technology 
partners — we were able to evolve the process and became a well-
oiled machine. 

It takes about 30 to 40 members from our team to make the 
entire IMR ecosystem possible. We begin creating IMR content 
with a basis journalistic rule of thumb: it has to be about a good 
story. We start with the weather hazards that each season brings 
and ask ourselves how we can tell those stories in a new way. After 
identifying our science and safety takeaways, we can start visualizing 
what it might look like on TV.

Our ultimate goal is to make our content a visceral experience. We 
want viewers to be fascinated and informed, of course. But we also 
want them to have a better understanding of what to expect from the 
type of weather presentations we showcase. While color-coded maps 
or �ve-day forecasts with a rain cloud are �ne, our hope is that the 
IMR programming will shift viewers’ perspectives and make them 
more visually engaged. 

In the case of severe weather, our hope is that viewers will heed 
safety warnings even more than they already do. We want them to 

really comprehend the potential devastation of storms and give them 
better tools to prepare themselves when they are in harm’s way. 

e IMR experiences feature on-camera meteorologists who 
appear to be embedded within the weather event, rather than located 
at a remove. is personalizes the experience and gives the audience 
a real sense of what it would be like to be present in a di�cult or 
dangerous situation. 

e �rst IMR experience that we created began like a regular 
weather update and featured one of our most recognizable 
personalities, meteorologist Jim Cantore. By using a hyper-realistic 
visualization process, the story began with the formation of a tornado, 
which then grew to a monstrous storm that seemingly hit our studio, 
ransacking the building. Along the way we explained how viewers 
could stay safe should they ever �nd themselves in that kind of  
risky situation. 

After the success of our �rst IMR production, we created more 
segments based on di�erent weather phenomena. For example, 
we released one of our IMRs during Hurricane Florence to show 
viewers how storm surge can truly impact and be of danger to 
a�ected areas after landfall. We continued this theme of pre-disaster 
IMR experiences with �oods, icebergs and wild�res. 

In another segment focused on lightning, we started with a 
picturesque summer setting, complete with music from an ice cream 

Slo-Mo Lightning and  
a Ransacked Studio
Weather Channel Sets an Ambitious Goal for Immersive 
Mixed-Reality Storytelling
By Michael Potts

continued on page 30

AN IMR SEGMENT ON STORM SURGES FEATURED METEOROLOGIST ERIKA NAVARRO.
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It’s easy to enjoy living 
in Florida, as I do. Sun, 
sand, boating, golf and 

lots of natural beauty. What’s 
not to love?

How about the alarming 
prediction that, by 2050, parts 
of the Sunshine State may 
well be underwater? It’s the 
sad reality of climate change. 
And time is growing short to 
stave it o�. 

 at’s why journalists 
have a unique and important 
responsibility to ramp up 
e�orts to make the public 
aware that we have reached 
crisis levels with our climate 

problems. More and more experts are calling this a true emergency 
and say it’s time we treat it as one. 

I couldn’t agree more. Consider three alarming trends. According 
to the  ird National Climate Assessment Report by the U.S. Global 
Change Research Program: 

•  e average temperature in the U.S. has increased by 1.3 to 
1.9 degrees since recordkeeping began in 1895, with much 
of the increase coming since 1970.  e most recent decade 
was the nation’s warmest on record.

• Winter storms as well as the frequency of tornados, hail and 
wind storms have all increased in frequency and intensity. 
North Atlantic hurricanes have also been increasing in 
number and strength since the 1980s. Forest �res have 
become more frequent and intense.

• Global sea levels have risen by about eight inches since 
1880 and are projected to rise another one to four feet 
by 2100. Such an increase will have dangerous e�ects 
on coastal communities, such as those in Florida. Rising 
temperatures are also reducing ice volumes  — a trend 
which will likely continue.  e Arctic Ocean is expected to 
become almost ice-free in summer before the year 2050.

Climatologists are almost universal in their agreement that 
contributing to all these e�ects, and others, is climate change. 

If we continue on the current path, the National Oceanic and 
Atmospheric Administration (NOAA) makes these predictions: 

• By 2050, $106 billion worth of coastal property in the U.S. 
will be below sea level. 

• New power generation needed to compensate for 
greenhouse-gas-driven temperature rises will cost U.S. 
ratepayers $12 billion per year over the next �ve to 25 years.

• Some Midwestern and southern U.S. counties could see a 
decline of 10% or more in crop yields over the next �ve to 
25 years.

But in reporting on climate, journalists still face some hurdles. Not 
the least of these is our own government. Scientists at institutions like 
NOAA, the U.S. Department of Agriculture and the Environmental 
Protection Agency know all too well the problem exists (even if they 
can’t speak too openly about it). But President Trump and members 
of his administration not only routinely question the basic science 
behind it, but overtly adopt policies that exacerbate the problem. 

Awareness and interest in climate issues is increasing among 
Americans, with nearly 70% saying they’re concerned about it, 
according to research by Yale University and George Mason 
University. But repeated government skepticism about the problem 
can make it di¥cult to reach some folks who believe the whole 
notion is overblown. 

However, it’s good to see an increasing number of news 

organizations devoting more time, e�ort and resources to reporting 
on this emergency. For example, a consortium of print and broadcast 
outlets in Florida are cooperating to tell stories that impact all parts 
of our state, from the Panhandle to the Florida Keys. Editors say 
they’re hopeful these “big picture” stories will supplement more local 
reports speci�c to a particular region. 

Another e�ort that holds promise is the Covering Climate Now 
project, led by the Columbia Journalism Review and  e Nation 
(#coveringclimatenow). “We want to highlight the good coverage 

Increasing Exposure  
As the Crisis Mounts
More Aggressive Stories About the Climate Are Needed
By Mike Cavender

More and more experts 

are calling this a true 

emergency and say it’s 

time we treat it as one. 

MIKE CAVENDER

continued on page 32
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Weather Channel continued from page 26

TV Programming continued from page 13

micro-net, much in the way that Adult Swim shares the programming 
platform with Cartoon Network. Called Wonderstruck, the micro-
net premieres in the current, fourth quarter and takes over Saturdays 
on the BBC America channel. Among its o�erings are the “Planet 
Earth” collection. 

“I think in today’s world people really crave connection bigger 
than themselves,” explained Courtney �omasma, executive director, 
BBC America, in speaking of the new micro-net. 

“We are about to enter another tumultuous election cycle. We 
have technology that leaves people more disconnected from each 
other and the natural world. And I think people are craving content 
that can inspire, uplift and make them feel connected to nature and 
themselves,” she added. “�is is ‘feel good’ television at a time when 
people really want to feel good.” 

While climate change won’t make people feel good, it’s de�nitely 
on the agenda for some programmers. On Net�ix, there’s “Our 
Planet,” narrated by Sir David Attenborough, just one of the 
many documentaries on the subject of climate change available for 
streaming. 

And PBS has announced “Polar Extremes,” a one-night, two-hour 
special premiering Wednesday Feb. 5, 2020. Hosted by paleontologist 
Kirk Johnson, the special travels back 650 million years and works up 

to the present day as it uncovers the story of the Earth’s poles and 
their changing climates. 

�ere will also be a 10-part PBS companion series, only available 
online, called “Polar Extremes Antarctica.” It will explore the extreme 
challenges of polar research today.  

“�is is a truly eye-opening trip through time, because the poles 
not only changed in the past, they’re changing today,” explained “Polar 
Extremes” executive producer Julia Court, speaking at a session at the 
Television Critics Association Summer Press Tour. “[It] gives us an 
incredible opportunity to �nd potential parallels to our present, and 
future, climate story.” 

�e Weather Channel has also made climate change a key element 
in its programming. “While we �nd that the mainstream news in the 
media outlets are really focusing on politics, Capitol Hill and the  
current administration, we think that we have the greatest threat of our  
time, climate change,” noted Nora Zimmett, chief content o�cer and 
executive vice president of the network’s parent, Weather Channel. 

“�is is nothing new for us, of course. But we have accelerated the 
amount of airtime we devote to the topic. And it is certainly on the 
forefront of any recent Democratic presidential debate,” Zimmett 
added. “It could make all the di�erence on who will eventually be 
running our country.” 

“KINGDOM OF THE WHITE WOLF” IS ONE OF NATIONAL GEOGRAPHIC’S 
BIG PRODUCTIONS IN THE WORKS. PHOTO: MARKET ROAD FILMS/RONAN 
DONOVAN

DISCOVERY CELEBRATES NATURE WITH THE LIMITED SERIES 
“SERENGETI.” PHOTO ©2019 JDP/BBC/DISCOVERY CHANNEL

truck. �e scene advanced in an ultra-slow-motion fashion, showing 
a lightning �ash in a way that’s impossible to detect with the human eye. 

Our �rst IMR experiences were immediately lauded by viewers 
and the media. For example, the initial IMR video has 3.7 million 
video views on YouTube and garnered more than 181 million 
impressions from earned media. Major media outlets such as Wired, 
Forbes, Fast Company and Mashable continue to cover our IMR 
experiences.  

In the future, as we add more immersive mixed reality, we want 

our simulations to be felt almost as much as they are seen. We are 
constantly working on new methods of graphic design and broadcast 
presentation for real-time immersive storytelling. 

�is technology underscores the power of great design and 
storytelling to move people. I hope our experience with IMR 
motivates other journalists to push the creative envelope and reach 
new heights of excellence. 

Michael Potts is vice president, design, at �e Weather Channel. He can 
be reached at (770) 226-0000. 
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to alter life for humanity as we know it, sooner rather than later. 
So can journalists use the words “crisis” or “emergency” to paint the 

most accurate picture possible of the enormous challenges we face as 
the globe warms? 

�ere seems to be roughly two schools of thought on this. �e �rst 
school suggests that journalists should stick with the most acceptable 
(if dry) scienti�c terms — “climate change” and “global warming” — 
and let the facts in deeply reported stories vividly paint pictures of 
the climate crisis for our audiences without actually calling it that. 

Labeling climate change an emergency, the thinking goes, leads 
readers down a certain path of logic instead of letting the facts speak 
for themselves so that readers can draw their own conclusions about 
the severity of the situation. 

�e second school says that journalists are truth-tellers. And the 
overwhelming evidence that human-caused climate change is with 
us daily and is catastrophic gives journalists license to call climate 
change what it is: a true crisis. 

Journalists label things a crisis all the time. �e New York Times 
and �e Washington Post both have reported recently that certain 
major cities in the U.S. are experiencing an “a�ordable housing crisis” 
as housing costs spike and availability tightens. �e Associated Press 
on Aug. 13 referred to declining biodiversity as a “global extinction 
crisis” and on Aug. 5 even used “crisis” to refer to the decline of print 
newspapers. 

Surely climate change must, too, �t the de�nition of crisis, no? 
�e language journalists use is essential to shaping our audiences’ 

perceptions about the world we live in. But it seems that there’s 
enough self-doubt within news organizations and fear that calling 
climate change a crisis will ring partisan with audiences and drive 
them away. As a result, few news organizations have begun calling 
climate change a crisis as a matter of course. 

Journalists are having a debate over semantics in part because 

climate reporting is becoming more prominent, impactful and urgent 
as climate change itself seems more tangible and present to readers. 

But whatever the terms we use to refer to climate change, what 
matters most is the reporting — the deep, vivid, incisive reporting 
that exposes the challenge global warming poses to the economy, 
public health, energy policy and our audiences’ livelihoods. 

�at includes reporting like �e Washington Post’s story showing 
that a rarely frozen New Jersey lake is a sign of what’s to come. Or 
the stories that won this year’s Society of Environmental Journalists 
annual awards — journalism by reporters who connected the dots 
between an intensifying global crisis and changes readers see right 
in their backyards. 

Bobby Magill is president of the Society of Environmental Journalists 
and covers energy and public lands for Bloomberg Environment in 
Washington, D.C. 

Increasing Exposure continued from page 28

A Language Debate continued from page 27

that’s being done and �nd ways to encourage more of it,” according 
to CJR’s announcement of the project earlier this year. “Above all, we 
want to break the climate silence that still pervades too much of the 
news media.”

�e National Science Foundation-funded Climate Matters 
program is another resource for reporters. Journalism organizations 
such as the Radio Television Digital News Association, National 
Association of Hispanic Journalists and others are partnering with 
the organization Climate Central to provide information and 
research to help journalists localize climate stories. Registration and 
use are free by texting CLIMATEMATTERS to 345345. 

As we move deeper into the 2020 presidential campaign, it is 

likely that interest in our climate problems will continue to grow. 
Democratic candidates are using them as one of their many contrasts 
to President Trump. �is will help raise the pro�le of climate 
reporting.

But it’s important that we fuel that interest through aggressive, 
solutions-based reporting that explains the science through human 
eyes and demonstrates the practical ways we can all contribute to 
turning this problem around in our own communities. 

�e climate crisis is a true emergency. It needs to be treated as 
one. 

Mike Cavender is executive director emeritus of the Radio Television 
Digital News Association. Reach him at mikec@rtdna.org.

Can journalists use the  

words “crisis” or “emergency” 

to paint the most accurate 

picture possible of the 

enormous challenges we  

face as the globe warms?
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Most likely, you haven’t heard of India’s sand ma
as. �at’s just 
how the sand ma
a bosses like it. In India, sand ma
as mine 
sand illegally. �ey reportedly generate over $200 million 

annually and cause signi
cant environmental damage. �ese ma
as 
are considered some of the most violent criminals in the country. 

Four journalists covering this racket have been murdered in the 
past few years. One of them, Jagendra Singh, was beaten and set on 

re in 2015. “�ey could have arrested me. Why did they have to beat 
me and set me on 
re?” he asked in a chilling video captured next to 
his hospital gurney, with burns covering 
60% of his body, shortly before he died. 

Since 2009, the Committee to Protect 
Journalists (CPJ) reports that at least 
13 journalists covering the front lines 
of ecological devastation have been 
murdered, while countless more have 
faced arrest, harassment, intimidation 
and censorship. CPJ is researching at 
least 16 additional cases of murdered 
environmental journalists to determine if 
they were killed because of their reporting.

A consortium of press organizations, 
called Forbidden Stories, has taken a 
novel approach to ensure that the work of the murdered or otherwise 
silenced colleagues continues. 

“Green Blood” is Forbidden Stories’ project on murdered and 
censored environmental journalists. With depth and rigor, this must-
read reporting honors these journalists, and should be a model for how 
members of the press can stand together in the face of serious threats.

�eir 
rst reports cover the murder of Jagendra Singh and his work 
on the Indian sand ma
as; the systemic suppression of reporting of 
the North Mara mine in Tanzania; and indigenous resistance to a 
nickel mine in Guatemala. �ere, reporter Carlos Choc has fought 
criminal charges for over two years stemming from his reporting, 
�eeing to El Salvador at one point to avoid arrest. While the court 
case drags on, Choc is prevented from reporting.

In the United States, the government and corporations have also 
tried to sti�e journalism. In 2016, the “Democracy Now!” news hour 
faced attempted intimidation covering the indigenous-led protests 
against the construction of the Dakota Access Pipeline (DAPL) near 
the Standing Rock Sioux Reservation in North Dakota. Over Labor 
Day weekend that year, four of us from “Democracy Now!” traveled 
to Standing Rock to cover the growing resistance to the pipeline. 

For months, Native American protesters and their allies had 
been protesting non-violently, delaying and even stopping pipeline 
construction often by locking themselves to the pipeline construction 

equipment. On that holiday weekend, Native Americans walked up 
the hill from the camp to plant tribal �ags in the intended path of 
the pipeline. 

As we documented this ceremonial protest, at least six bulldozers 
were carving up the land along the pipeline route, where sacred sites 
had been identi
ed by the Standing Rock Sioux. Energy Transfer 
Partners, the company building the Dakota Access Pipeline, obtained 
the locations of these sites just the day before, in a court 
ling made 
by the tribe. Many suspect the company of destroying the site before 

a judge was set to rule a week later.
Scores of Native American protesters, 

who called themselves water protectors, 
raced to the scene and put themselves 
in the way of the massive bulldozers, 
only to be pepper-sprayed, punched and 
tackled by private security contractors. 
�e DAPL guards then unleashed 
attack dogs that bit at least six people 
and one horse. Despite the assaults, 
the crowd grew in size. Eventually, the 
bulldozers and the security contractors, 
with their dogs, retreated.

We immediately produced a report 
and posted it online. Within hours, it had over 14 million views. 
News of the indigenous water protectors confronting the pipeline 
company’s violence went global.

�e next day, the State of North Dakota issued an arrest warrant 
for one of us (Amy Goodman), for “trespassing,” later upgraded to 
“felony riot,” which carries up to a year in prison in North Dakota. 
We mobilized a defense strategy, assembled a legal team, and were 
profoundly moved by the solidarity we received from newsrooms, 
journalist associations and press freedom groups around the globe. 
Ultimately, the State of North Dakota dropped the charges. 

As this piece goes to print, wild
res are ravaging the Amazon 
rainforest, the lungs of the planet. Yet the two leaders with the most 
power to 
ght the 
res, President Donald Trump and Brazil’s right-
wing President Jair Bolsonaro, are both climate change deniers. 

�e worsening climate catastrophe demands more, not less, 
reporting. �e dangers confronting environmental journalists will 
only grow. It is the responsibility of all of us to do everything we can 
to ensure that reporters can do their work, free from the threat of 
censorship, harm or even death. 

Amy Goodman is host and executive director of “Democracy Now!,” 
which airs on over 1,400 public TV and radio stations worldwide. Denis 
Moynihan is a bestselling author who works on “Democracy Now!”  
special projects.

SIGN-OFF

Standing Together
Environmental Journalism Is Not a Crime
By Amy Goodman & Denis Moynihan

AMY GOODMAN. PHOTO: REED BRODY
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 Urban Growth aaanndd the Wild

Idaho bridges more than the continental divide: 
A red state with a streak of bright purple, Idaho banks on tech, 
recreation and agriculture. Its history of logging, ranching and 

mining has left a complicated legacy on its awe-inspiring 
landscape. In Boise, America’s fastest growing city, 
you can ski and golf on the same winter day. But 
the challenges and opportunities facing state and 
tribal governments are familiar: urban sprawl, lim-
ited resources, energy sources, and conserving the 
wild for future generations. 

Join SEJ and our host, Boise State University, 
in September 2020 for a jam-packed election 
year agenda!

Lo
es

Co-chairs:
Rocky Barker, 
Retired Daily Environmental Reporter

Christy George, 
Freelance Radio News Editor

ENVIRONMENTAL JOURNALISM 2020
Society of Environmental Journalists

30th Annual Conference   /   September 23 - 27, 2020
Hosted by Boise State University

  COME AND SEE FOR YOURSELF
/ how Boise balances growth and conservation

/ GOP politicians and Millennial voters 

/ protecting vs using public lands 

/ climate change and carbon farming 

/ ranching and wolves

/ grazing and sage grouse

/ nuclear waste and national parks

/ Puget Sound orcas, Columbia-Snake River 
   dams and Idaho salmon 

Society of 
Environmental 

Journalists 
www.sej.org 

Boise State
University

www.boisestate.edu
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